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The Evolution Of the B ungalow Al our homes feature Hardl lank SIdmg, and some
include cedar shake smngle, brick and ev ;

7 1 the wake of the industrial Revolution of the

| early 1900’s, Bungalows became the favorite new

Titecture of the Arts & Crafts Movement that glorified
all things handcrafted. At Preservation Homes, we have

- set out to flatter, and frequently improve, the infent of
that movement by relating its mission to new Bungalow-
style homes o fit the needs of today’s families.
Our Bungalow designs are the result of extensive
research and design. Like the charming originals,
our creativity and diversity of materials are
what make our homes so widely popular

landseapmg
These are homes for

with area homebuyers.
WWW.PRESERVATIONHOMES.COM -
Banbury Park  Bedford at Old Towne St.Ives Magnoliaat ~ Bungalow Colony Ridge RiVef Dunes
Inside Raleigh’s Falls River Just outside Estates ScolsMill - . Kk (il Oriental
Beltline North Raleigh ~ Raleigh’s Beltline Wake Forest o Apxme v e e

Sales and marketing by Coldwell Banker Howard Perry and Walston Builder Serviccs.‘Each;oﬁ’igé i ed and operated.
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RALEIGH 2104 SMALLWOOD DRIVE 919 833 6121

PINEHURST, NC + GREENWICH, CT




CLOSE TO WORK. CLOSE TO PLAY. FAR FROM ORDINARY.

Davis Park is the Triangle's first and only inside-the-Park
residential community. So you couldn't be closer to Research
Triangle Park's major corporations. And with its plazas, parks,
boutiques, cafes, exercise trails and wireless internet areas, all
work and no play is simply not an option. Add to all that light,
airy, spacious urban homes. Granite countertops. Hardwood
floors. And it's a far cry from any other lifestyle in the Triangle.

Davis Park. Out of the ordinary. Inside the Park.

@ Developed By Beacon Street Development, Craig Davis Properties, East West Partners and White QOak Properties

Urban Condominiums

and Row Houses

Priced from the
$150s to $400s

Ready for move in
fall 2006

(919) 941.0100

davisparkrtp.com

$

DAVIS PARK
Live Life in the Park




Providing a tradition of
superior service for 58 years...

One Bailey Box at a time!

ree: 866-725-3111
& Greenville



P 0 exXt special event at Presto ood. Dinner Seating up to 500 « Cocktall Parties up to 1,000
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The South’s Largest Source of Fine Estate and New Designer Jewelry

The Lassiter at North Hills 4421-109A Six Forks Rd Raleigh NC 27609
919.571.8888 www.elainemillercollection.com Mon-Sat 10 am-6 pm
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AT NORTH HILLS

A New Approach To Life

The Cardinal is an exciting, innovative concept in retirement living
— full equity home ownership combined with the security of retire-
ment living in urban style. It’s proximity to North Hills at Six
Forks Road and the Beltline — the newly redeveloped “midtown
district” with an open-air mix of offices, shops, restaurants, and
residences — makes The Cardinal a natural destination for friends
and family alike.

Call today to find out why The Cardinal is becoming the sought-
after destination. 919.781.2021 or toll free 888.781.2021.

www. TheCardinal AtNorthHills.com Homes priced from $350,000
to more than $700,000.

The Cardinal At North Hills...where life happens.

a Kane Realty Corporation and Drucker & Falk development




INNER PEACE

isnt hard to find

ifyou have DIRECTIONS.

T T T T

Less than an hour’s drive down Highway 1 lies the only spa in a three-state
area awarded four-star status by Mobil Travel Guide. The Spa at Pinchurst®
offers rejuvenating day and weekend treatments. Awaken your senses with a
soothing aromatherapy massage. Indulge with a stimulating facial. Relax in the
whirlpools, steam rooms and saunas. Or sip smoothies by the indoor pool. Just

follow the directions and find yourself. Call 800.803.2719 to make an appointment.

MOBIL %k %k RATED

One Carolina Vista Drive - Village of Pinehurst - pinehurst.com

PINEHURSY
1895

A ClubResorts Destination




SAIL AWAY

magine rising in Beaufort at the break of day a century ago. Your

gaze is drawn seaward where immense sails crest on the inlet,

signaling the arrival of an armada of schooners, brigs and brig-
antines. From June 30 to July 5, 2006, you can experience the
same drama and excitement as Pepsi Americas’ Sail 2006 presents
five days of ceremonies, events, entertainment and tours celebrat-
ing these majestic sailing vessels from centuries gone by.

In this issue Metro presents a 48-page preview of this hemi-
spheric quadrennial event, set for Beaufort and Morehead City
due o the heroic exploits of local pirate Captain Sinbad, who won
the key race that bestows upon the winner the right to choose the
port to host the Tall Ships. Over 250,000 visitors are expected over
five days to tour the ships and participate in the planned activi-
ties, with proceeds benchmarked to the North Carolina Maritime
Museum and its project to develop Olde Beaufort Seaport at
Gallants Channel on the Newport River across from Beaufort har-
bor. Read the special section and go to www.pepsiamercas'sail.com
and make plans to be a part of this not to be missed, once in a life-
time event.

In keeping with the Pepsi Americas’ Sail 2006, there is much
more reporting from the coast in this issue of Mezro. Mel Lewis
remembers fishing with his dad from the fast-disappearing piers
at Atlantic Beach. Diane Lea presents the inside story of the design
of the newly renovated and expanded North Carolina Aquarium
on Pine Knoll Shores. Gourmet editor Moreton Neal wheels
around the port city of Wilmington on the prowl for fine food.
Editor-at-large Jim Leutze encourages further cooperation among
the organizations working to secure our coastal habitat. Arr critic
and bon vivant Louis St. Lewis takes in the Cameron Art Museum
in Wilmington. And our Coastal News and Events section keeps
you on top of where to go and what to do in North Carolina’s
unique coastal region.

Bobby Jones said the more he played the game, the harder it
got. He’s talking about golf of course, often more of an obsession
than a sport, which explains why a group of devotees decided to
accomplish what golfers talk about but rarely do: create a golf club
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dedicated only to golf. No swimming pool, no tennis courts, no
fitness club and no housing development surrounding the course—
just pure, unadulterated golf. Old Chatham, situated on the beau-
tiful rolling terra firma of Chatham County between Apex and
The Streets at Southpoint, is a paradise for golfers. The gated club
features a spacious driving range and practice area, gracefully slop-
ing fairways, manicured greens that roll true as puppy love—all
set in a nature park of sorts where the only matter at hand is golf.
Veteran golf writer Jim Hughes reports.

Carroll Leggett breaks routine with a visit to Italy; Barbara
Ensrud continues her series on Old World and New World wines;
Philip Van Vleck catches up with new music from some old hands;
Art Taylor discusses a new work of fiction from veteran journalist
Mark Ethridge; fashion czarina Molly Fulghum-Heintz comments
and informs on trends in skin treatment (including tips for the
summer tan) and Frances Smith, Cyndi Harris, Mary Ward
Younger and Jennifer Hadra nail down the best events of sum-
mer, both inland and along the coast.

Next month Metro presents an exclusive feature on drug smug-
gling along the NC coast in the 1980s that led directly to the inva-
sion of Panama and the arrest of President Manuel Noriega. Writ-
ten by North Carolina Appeals Court Judge Doug McCullough,
who served at the time as federal prosecutor in the state’s eastern
district, the article comes from his forthcoming book Sez of Greed:
The True Story of the Investigation and Prosecution of Manuel Noriega
and the Largest Drug Ring in United States History.

And in July Metro presents part one of the results of our annual
MetroBravo! poll, presenting the best in the region as voted on
by our readers. Thousands of ballots have been counted and col-
lated and the results are, as usual, interesting and sometimes con-
troversial. In August we present part two, as well as our Medical
Quarterly and a special section about Hospice of Wake County.

Don't miss an issue. Call the subscription hotline: 1-800-567-
1841 (or the main office at 919-831-0999) or go to www.metro-
nc.com.

—Bernie Reeves, Editor & Publisher
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PLAN A ROAD TRIP ACROSS THE MEDITERRANEAN.

9 With spacious seating for up to seven full-size adults, Dynamic Stability Control

o ol (DSC) and patented Terrain Response,” there are few things the 2006 LR3 can’t do.
Including, as we found on April 6th, navigate a plane across the Mediterranean Sea.

See how at landroverusa.com.

LR3 DESIGNED FOR THE EXTRAORDINARY

Land Rover Cary

Cary Auto Park
919.469.1000
www.landrovercary.com




FOAMING HATRED

As a “charter subscriber” to your fine maga-
zine, I certainly enjoy reading Metro each month.
Your May issue finds a Mr. Buck Winslow writing
a letter saying he “will not read it any longer” due
to your editorial comment. I am sorry for him. I
am wondering when his foaming hatred will put
him in the hospital.

M. Winslow should read the Wilmington
Star-News (a New York Times subsidiary). On
May 7 in the Sunday comics, they ran a Doones-
bury strip berating one of our country’ finest insti-
tutions, the military, calling members of the armed
forces “losers.” He and Joseph Goebbels, a fine
propagandist himself (he said you were a Nazi for
following George Bush’s policies in Iraq) should
be greatly comforted.

M. Page Teer
Wilmngton

LASSITER MILL LASTED LATER
Please allow me to correct your contributing
editor Diane Lea on her recent statement that
Yates Mill was the only operating gristmill in
Wake County in 1950 (April 2006 Issue).
Lassiter Mill on Crabtree Creek in Wake
County (off Lassiter Mill Road) was built by Cor-
nelius J. Lassiter in April 1909, and was operated
by the Lassiter families until it burned in 1958.
Cornmeal was milled in this location until 1958.
We thoroughly enjoy your publication, and
thank you for the opportunity to correct the
record in this matter.
Bill Moss
829 Lassiter Place
Raleigh
BLOOD REVENGE IN DURHAM
Not too long ago I was invited to a reception
at the National Center for the Humanities at RTP

for Timothy Tyson, former Oxford and Wilming-
ton resident, author of Blood Done Sign My
Name, more recently a visiting professor at Duke
University. In his book he recalls racially charged
events from his adolescence as a white preacher’s
son in Oxford, and later in Wilmington as a white
student at barely desegregated Williston Junior
High School.

This was unique to me in that I once had a
crush on the privileged son of an Oxford tobacco
farmer, a typical wild son of the South, when I was
a high school student at St. Mary’s College.
Following graduation from bone-cold winters at
Ohio State University, I sought to renew his
acquaintance at Wrightsville Beach via acceptance
of a job as art teacher at Williston Jr. High on
10th Street in Wilmington. I was assigned to a
barren, un-air-conditioned room at the back of the
school that hit 100 degrees in September on a
budget of $200 a year (some things never change).
A fellow St. Mary’s grad, wiser in southern ways
than I, had just vacated the position to marry a
wealthy golfer who wanted to settle in Pinehurst.

The years 1970-71 were the years of the Wil-
mington 10 and the fires, shootings and mayhem
of riots that ensued. My school, the formerly emi-
nent black high school, was the epicenter of the
action—the scene staged in significantly historic
Cape Fear, unsettling events I could never under-
stand as a Yankee transplant. When Tyson came
out with his book, I wrote to him, advising that
no matter what, I could never forgive those I
thought responsible for that apocalyptic time,
which also happened to coincide with the height
of the US involvement in Vietnam.

I recently saw Tyson on TV taking part in a
vigil as the Duke lacrosse case was unfolding. An
affable man, a descendant of good-looking people

of southern Irish mix, he tries to make us under-
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CORRESPONDENCE

stand in Blood Done Sign My Name his take
of the why of what followed racial injustices per-
petrated in Oxford and Wilmington. Updating
to present day Durham, old players from back
then, enjoining the New (Black) Panthers to side
in the Blue Devil situation, seem not to be pon-
dering the same forgiveness and reconciliation
that Tyson has in his heart. He had found himself
on the reverse end of payback as a student at
Williston, but because of what he saw and heard
first hand in his early years in Oxford—the out-
raged aftermath of the killing of a black man—
he dedicates his writing to understanding the
truth of the matter of racial-class struggle.

I, on the other hand, am still reticent to for-
give because my great, great grandaddy, a captain
in the Union army, fought against secession and,
yes by God, for the end of slavery. I cannot under-
stand why, for the same love of God, some peo-
ple will never see fit to grant the “get out jail free
card” for sins perceived to have not yet been
repaid. As Reeves says, the lynching of the boys of
lacrosse is blood revenge. It needs to end.

Kris Christensen

Raleigh

ATHLETES AND LITERACY

Jim Leutze writes about the problem he sees
with black male college basketball players who
either fail to graduate or graduate with such low
academic abilities that their degrees dont mean
much. I share that concern, but regard the black
basketball player as just a small subset of a much
larger problem. Large numbers of young people
of all descriptions are lured into colleges these days
with the idea that getting a degree is a ticket to the
good life. That ticket has been getting more and
more expensive, but ensures nothing.

I think that Leutze is right to suspect that col-
leges and universities are “getting serious” about
graduation rates by “clumping their athletes in easy
courses.” It isnt just athletes, however, who navi-
gate their way through to graduation by taking the
courses that aren' intellectually demanding.

Lots of students do it. The strong evidence for
the eroding educational value of higher education
is found in the National Assessment of Adult
Literacy report issued by the Department of
Education last December. It shows that there have
been significant declines in prose and document
literacy among college graduates since the last
report was issued in 1992. Just to cite one datum,
the 1992 report found that only 40 percent of
college graduates were “proficient” in prose; the
new figure is 31 percent.

At the other end of the literacy scale, we find
increasing numbers of college graduates (about 17
percent) with no more than “basic” literacy skills.
In other words, quite a few students manage to

METROMAGAZINE JUNE 2006

get through college despite having only grade-
school ability in the crucial area of literacy.
Leutze says that “an athlete who doesn't grad-
uate from college is little more likely to succeed
than a regular high school graduate is.” True
enough, but there is no reason to believe that
graduating is necessarily a benefit. What happens
to those who graduate from college without hav-
ing done much to augment their intellectual abil-
ities? Most of them end up in “high school” jobs.
The Bureau of Labor Statistics conducts periodic
worker surveys and the data show that 12 percent

House, Outskirts of Paris, b

rcle, Suite

8460

of the nation’s derrick operators have BA degrees,

as do 17 percent of office clerks, 19 percent of

theater ushers and ticket takers, and 37 percent of
flight attendants, to cite a few examples.

Actually, the varsity athlete who takes the easy

road through college is better off than his class-

mates. Thanks to athletic scholarships, at least he

isnt so burdened with debt as many of them are.

George C. Leef

Executive Director

John William Pope Center for Higher

FEducation Policy

Sothebys

Cape Fear




Introducing a gated luxury condominium resort in Indian Beach, North Carolina.

Pre-Sales Available For A Limited Time

Marvin Shearin II, Developer
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Club house on top of 7th floor on e 154 Luxury condos

sound and beach sides, with fitness e 2& 3 Bedrooms up to 1700 sq. ft.

center, media room, warming e Designer Appliances

kitchen, serving bar & multi pur- e Solid surface countertops

pose room. e Elevators to each floor

3000 square foot pool, lazy river, & e Ground floor covered parking

wireless internet poolside. e Private beachside storage for

Bath House at pool soundside owners

Grilling Area e Wrap around porches

Boat ramp on site e Private beach amenities

Boat docks (limited) o Restaurant & shops (beach side

Walking trails planned)

Putting greens YORK e Wireless internet access

Tennis courts IMPS\/(\)}\J (common areas)
NDERW®D

Jennifer Locke | 919.227.7300 | Jenniferlocke@ysuhomes.com
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Fine Jewelry
1137 Kildaire Farm Road Cary, NC 27511 Phone (919) 460-1048
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Wendy Wilmot Knows

Bald Head Island, NC
910.470.0000

=
!
g™

&

et

35 Cape Fear Trail $4,995,000 970 South Bald Head Wynd $4,125,000 981 South Bald Head Wynd $3,995,000 5 Widgeon Court $2,200,000

107 Turk's Head Court $450,000 Hammock 51 $169,999

The people. The island. The lifestyle.

Wendy Wilmot also knows real estate. Besides being a permanent resident, Wendy is one of the island'’s top producing agents
and has been helping people like you find their dream on Bald Head Island since 1996. If you're considering purchasing on
Bald Head Island, call a REALTOR® who really knows and loves the island and can show you the many amenities it has to offer.
Call the island’s most knowledgeable realtor. Call Wendy Wilmot at 910.470.0000.

y Land from $350,000 to $3 million. Homes from $500,000 to $5 million.

Find us on the web at wendywilmotproperties.com or bestofbaldhead.com
Post Office Box 3259 Bald Head Island, North Carolina 28461

by
ORORTINTY  REALTOR'
‘ ©2006 Wendy Wilmot Properties




Castro and Cuba: The Inside Story

Fidel Castro. The cigar-smoking
Cuban dictator is one of the best-known
and most controversial world figures of
recent history. Castro turns 80 on Aug.
13, setting off speculation on what will

happen “after Fidel,” a subject in the news
and under scrutiny by diplomats and
intelligence officers worldwide. It is also a
topic to be explored during the annual
Raleigh International Spy Conference
from Wednesday to Friday, Aug. 23 to

25, at the NC Museum of History. The
2006 event, titled Castro and Cuba: The
Inside Story, offers a stellar lineup of for-
mer intelligence officials, scholars and
commentators.

The experts will evaluate Castro’s 47-
year regime, using the latest dispatches
from the Castro front, and will explore
what the future holds. The conference is
presented by Bernie Reeves, editor and
publisher of Raleigh’s Metro Magazine
(www.metronc.com), and the N.C. Mus-
eum of History (ncmuseumofhistory.org).

The conference speakers will divulge
new revelations from the intelligence
world, from the Cuban Revolution and
the Bay of Pigs to the Cuban Missile Crisis
and Castro’s role as the “bridgehead” for
the KGB-led Non-Aligned Movement of
Third World nations, which included the
deployment of Cuban troops in two
dozen countries as surrogates for the
Soviets. The conference will address atti-
tudes from Cuban-American refugees and
the intelligence community, delve into the
culture of Cuba and estimate what will
happen to Cuba’s relationship with the

OPENING SUMMER 2006

%)fecu‘e a new tradition. ..

EXPERIENCE CHAPEL HILL AS YOU NEVER HAVE BEFORE

e E ity Hite!

311 WEST FRANKLIN STREET
CHAPEL HILL, NC

@/i;cover The Franklin Hotel, a premiere luxury
boutique hotel in the heart of historic downtown
Chapel Hill. Simple, understated elegance with a dis-

tinctive classic style in a warm, inviting atmosphere.

@zautiﬁlﬂy appointed guestrooms and luxurious
penthouse suites, restaurant overlooking Franklin
Street, lobby bar with fireplace, meeting and event
space, the finest state-of- the-art amenities, unsur-
passed attention to detail and personalized service
with a dedicated expert staff.

Wé invite you to an extraordinary experience

awaiting you at The Franklin Hotel.

919.442.9000 | 866.831.5999

www.franklinhotelnc.com

United States after Castro.

Speakers for the fourth annual Raleigh
International Spy Conference are:

Gene Poteat - former CIA science and
technology operative who participated in
the Cuban Missile Crisis. He will disclose
new information, including revelations
from his firsthand experiences about what
really happened when the United States
and the Soviets came close to nuclear war
in Cuban waters. Poteat, retired from the
CIA, is currently president of the Assoc-
iation of Former Intelligence Officers.

Brian Latell - Castro expert and for-
mer CIA officer who served as a national
intelligence officer for Latin America. He
is author of the recent book After Fidel: The
Inside Story of Castros Regime and Cuba’s Next
Leader. Latell is a senior research associate
at the Institute for Cuban and Cuban-
American Studies at the University of
Miami.

Tim Naftali - author and scholar at the
University of Virginia and expert on the
Cuban Missile Crisis who had “unusual”
access to KGB materials from the Havana
residentura from 1959 to 1963. Naftali’s
new book on Nikita Khrushchev, written
with former KGB officer Aleksandr
Fursenko, is due out in October 2006 and
contains new information about Castro
and the Soviet Union.

Don Bohning - Latin American editor
for the Miami Herald from 1967 to 2000
and author of The Castro Obsession: US Co-
vert Operations Against Cuba, 1959-1965. He
will discuss Castro from the Bay of Pigs
onward, based on personal observation
and a career covering Cuba for the Miami
Herald.

Humberto Fontova - Cuban-born
columnist and author who emigrated to
the United States in 1961. He received his
Master of Arts in history from Tulane
University and writes books and articles
about Castro’s influence on the American
Left. He is author of Fidel: Hollywoods Fav-
orite Tyrant.

Art Padilla - former vice-president of
the University of North Carolina system
and professor of business management at
NC State University. An expert on leader-
ship styles, Cuban-born Padilla will deliver
a background presentation on Cuban cul-
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The South of France.

Coming soon to the North of Asheville. |
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SECRETS OF STATE

ture and an examination of Castro’s “des-
tructive” leadership style.

To register for this important event,
access www.raleighspyconference.com or
call the Spy Hotline at 919-807-7917.
The conference fee is $250 per registrant.
Reduced registration is $175 for seniors
(55 or over) and $145 for educators, stu-
dents and the intelligence community.
The fee includes all six sessions, the
keynote address and admission to the
evening gala on Thursday, Aug. 24.
Additional gala tickets are available to con-
ference attendees for $35 per person.
Hotel information is

available at
www.raleighspyconference.com.
SCHEDULE OF EVENTS
WEDNESDAY, AUG. 23
6-7 p.m.
Registration and cocktail reception

7:10-8 p.m.
Art Padilla - Cuban Culture and Castro’s
“Destructive Leadership Style”

THURSDAY, AUG. 24

9-10:15a.m.

Don Bohning - The Castro Obsession: U.S.
Covert War Against Cuba

10:30-11:45 a.m.
Tim Naftali - Castro and Khrushchev: New
Revelations of the Special Relationship

Noon-1:30 p.m.
Lunch Break

1:30-2:45 p.m.
Gene Poteat - The Cuban Missile Crisis: A
Firsthand Account

3-4:30 p.m.
Humberto Fontova - Castro: Favorite
Tyrant of the American Left

FRIDAY, AUG. 25

9-10:30 a.m.

Speakers’ Panel - Castro and Cuba: Then
and Now

11 a.m.
Keynote Address - Brian Latell - After
Fidel: What Next for Cuba and the United
States?
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SAS Employee Named Fellow of
American Statistical Association

Senior research statistician Oliver Scha-
benberger joined SAS founders Jim Good-
night and John Sall—founders of SAS in
Cary, the world’s largest privately owned
software firm—and Bob Rodriguez as one
of only four SAS employees to be named
a Fellow of The American Statistical
Association (ASA), one of the nation’s old-
est professional organizations. Schaben-
berger was chosen for his outstanding pro-
fessional contribution and leadership in
the field of statistical science. Fellows make
up a small percentage of the ASA’s 18,000
members.

“The testimonials written in support of
his nomination provide convincing evi-
dence of the very high esteem in which he
is held by professionals around the globe,”
said Yale Professor of Forest Management,
Dr. Timothy Gregoire, who led the six-
person nominating committee for
Schabenberger.

Before joining SAS in 2002, Schaben-
berger was a tenured Associate Professor of
Statistics at Virginia Tech. His field of ex-
pertise is in statistical modeling, including
the practical aspects of contemporary
mixed models, and in spatial statistics.

“Oliver promotes mixed models with
fervor,” said Bob Rodriguez, Statistical
Software R&D Director. “Not only has he
developed the new GLIMMIX proce-
dure—a major addition to SAS/STAT—
he has co-authored three books on statis-
tical modeling and is constantly research-
ing ways to make mixed models more
effective and useful in practice. And he
travels around the country giving presen-
tations on the subject, Oliver is clearly
influencing the way that people are using
and thinking about mixed models. This is
what made his nomination stand out.”

Rodriguez and Schabenberger credit
SAS for providing R&D employees with
an environment that cultivates research and
professional development, allowing them to
get involved with organizations like the
ASA to advance the field of statistics.

Schabenberger explained that it rein-
forces an important message to young
professionals: A productive research career
is not necessarily tied to a position in aca-
demia.

NC MUSEUM OF ART

A ceremony honoring the 2006
Fellows will take place during the associa-
tion's 166th annual meeting, scheduled for
Aug. 6-10 in Seattle.

—Heather Barbour

Art Museum Presented
Portrait of Burgwyn

Over 60 descendants of John Burgwin
(now spelled Burgwyn) gathered at the
North Carolina Museum of Art last
month for the presentation of a portrait of
their colonial ancestor by English painter
John Singleton Copley, one of the best-
known artists of the 18th century. John
Burgwin, born in Wales, became a suc-

John Singleton Copley's Portrait of John
Burgwin

cessful businessman and office-holder in
colonial North Carolina but left for
England during the Revolutionary War.
He returned afterward to reclaim his prop-
erty, including two Cape Fear plantations
and his house in Wilmington occupied by
British general Cornwallis during the rev-
olutionary war. The Copley portrait was
purchased from the Burgwin/Burgwyn
family by the NC Museum of Art.

SaferKidz Goes 3-D

SaferKidz, a program that helps
authorities to find the 800,000 children
reported missing each year, has now added
3-D technology to its arsenal of data that
can help locate lost kids more quickly.

Data profiles, stored in a database on
software  developed by SaferKidz
(www.saferkidz.net), enables parents to in-
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put key biographical data about their chil-
dren. These profiles are retrieved by
authorities when a missing child is report-
ed. A new enhancement to the data is the
Genex’s 3-D Facial Recognition System
(www.genextech.com/), which can create
a 3-D image of a child to be added to the

] child’s profile. Now,
instead of depend-
ing on small photos
or sketch drawings,
authorities can view
accurate, interactive
3-D modeled images along with other
identifying information, and send it all
along to law enforcement, the media and
the public.

Recently SaferKidz set up a pilot pro-
gram at Fort Bragg to demonstrate the new
3-D technology. Genex 3-D cameras were
set up at computer terminals to create
SaferKidz profiles for every military child
whose parents would like to participate.

Women Find Renewal At Pinehurst

Women are taking multi-tasking to
new levels, and Pinehurst Resorrt is reserv-
ing two special weekends in the spring and
fall that provide the chance for busy
women to relax and rejuvenate.

The recentdy completed Spring
Renewal Weekend provided guests with
two nights at the Holly Inn at Pinehurst,
a $150 gift card to the Spa at Pinehurst
and admission to scheduled events featur-

i

ing women panelists who provided insight
on how to live healthy in the hustle and
bustle of life.

“The blueprint for a healthy lifestyle is
mind, mouth and muscle,” said Dr.
Pamela Pecke, New York Times best-selling
author of Fighting Fat afier Forty, adding
that women should learn to “practice safe
stress. It’s part of life, just keep it safe.”
Peeke also advised attendees to use portion
control when eating, participate in a car-
diovascular workout every day that they
can and “develop a hell of a sense of
humor, identify joy and use that as your
goal.”
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Life empowerment coach Elizabeth
Trinkaus of Pinnacle View, a life enrich-
ment consulting company in Chapel Hill,
stressed the significance of staying healthy
mentally, pointing out that “we’re our
worst critic. If we learn to turn that critic
into a compassionate voice, our lives will
never be the same.”

Modern yoga author and fitness expert
Shiela Cluff of the Oaks at Ojai Spa, the

community tucked between Los Angeles
and Santa Barbara, discussed how to re-
fresh the mind, body and soul at the same
time: “You need to know your own fitness
personality. You need to have some joy in
your fitness. The best thing to do is stop
believing in a miracle pill to lose all the
weight.” She advised women to set a short-
term goal and pair up with someone with
the same idea.

We'll do the grilling. You choose the sauce.

Every night at Bonefish Grill,
we offer you the freshest fish from around the world,
cooked to perfection over a wood-burning grill.
Then you top it off with one of our tantalizing
original sauces and toppings!

We Get Fish. You Get Fresh.

CARY
(919) 6771347

SOUTHERN PINES
(910) 692-1131

RALEIGH
(919) 782-5127

PLEASE VISIT BONEFISHGRILL.COM FOR A LOCATION NEAR YOU
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According to Kim Huber of the Spa,
“the weekend combined just the right bal-
ance of education and relaxation time. By
stepping away from life’s stresses and cre-
ating new habits for life, each person came
away with a new outlook on her life.”

—Rebecca Heslin

Better Than LASIK

Recently approved by the FDA, the revolutionary
Visian™ ICL is an invisible, removable, safe

alternative to correct adult nearsightedness. With 8
more than 50,000 implants worldwide over the last $8
ten years, this proven technology is life-changing.

Hope Plantation Ball Names
2006 Honorary Chairmen

Betty McCain, former Secretary of the
North Carolina Department of Cultural
Resources, and Betsy Buford, current Sec-
retary of North Carolina History Mus-
eums, have been named “unofficial” Hon-
orary Chairmen of the 2006 Hope Plan-
tation Ball.

This year’s Ball, to take place at the
Plantation on October 14, has been dub-
bed “The Governors Ball” in honor of the
350th anniversary of the beginning of
Governorship in North Carolina. In

Due to his outstanding surgical skill and extensive
experience, Dr. Michael Kelly was chosen to be among
the first surgeons certified nationwide to perform this
procedure. He is currently the only surgeon in the
Triangle offering this break-through technology.

If LASIK is all they offer, it’s
time to get a second opinion.

Call today for a free brochure.

/

919.781.3937

www.kellyeyecenter.com recognition of the five living governors of
l< 11 i the state, the Hope Foundation has issued
C y CYyC 4201 Lake Boone Trail, Suite 104 invitations to all five to be Honorary
center Raleigh, NC 27607 Chai
airs.

The Hope Ball at Hope Plantation in
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Bertie County has traditionally honored
North Carolina Governor David Stone
(1808-1810), the original owner of the
Hope Mansion and Plantation.

Tourism Day Points Up NC
Tourist Growth

A full day of competitions and exhibi-
tions took place in downtown Raleigh on
May 16, after Governor Easley proclaimed
the day North Carolina Tourism Day early
last month. Gov. Easley declared the day
as an opportunity for North Carolina res-
idents to honor the economic, social and
cultural roles of the tourism industry
throughout the state.

“More than 60 million people traveled
to the Tar Heel State last year and spent
$14.2 billion during their visits,” Easley
said. “Tourism dollars have strengthened
the economies of communities across the
state and provided jobs for more than
185,000 hardworking North Carolina
families.”

The highlight of the day was a racing
Pit Crew Challenge outside the Legislative
Building on West Jones Street, in which
teams from the House and Senate of the
General Assembly competed in changing
tires on 2 NASCAR race car. The event
was designed to highlight the NASCAR
Hall of Fame scheduled to open in
Charlotte by 2010.

The Charlotte Regional Visitors
Authority hosted displays and activities
outside the Legislative Building, and
inside the building the NC Travel Indus-
try Association coordinated exhibits to
showcase the state’s tourism industry and
its growth in recent years.

“We saw a 7.3 percent increase in over-
all visitor spending in the state in 2005,
and we're seeing the same trends during
the first part of 2006,” executive director
for the Department of Tourism, Lynn
Minges said. “Tourism dollars have posi-
tive, long term effects on things like road
access and air and water quality in our
state.

For more information on Tourism Day
visit www.nccommerce.com/tourism.
Visit www.visitnc.com or call 1-800-
VISIT NC for information about tourism
and travel opportunities within the state.

—Jennifer Hadra
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ECU Recognizes Supporters And
Distinguished Alumni

East Carolina University’s College of
Human Ecology recognized two out-
standing program supporters and five dis-
tinguished alumni at the recent Alumni
and Friends Award Dinner 2006.
Greenville Mayor Donald Parrott and city
planner Merrill Flood were awarded the
Community Engagement Awards for their

leadership and collaboration between
ECU, the College of Human Ecology, the
city of Greenville, Pitt Community
College and local non-profits to revitalize
and meet the needs of those in the west
Greenville community. ECU alumna
Carol Mabe received the Dean’s Choice
Award for assisting the college in brand
positioning efforts.

continued on page 127
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THE AQUARIUM AT PINE KNOLL SHORES OPENS TO PRAISE

visit to the North Carolina Aquarium
Ain Pine Knoll Shores is a summer-
time tradition for visitors to the

resort communities of Morehead City,
Beaufort and Atlantic Beach, known col-
lectively as the Crystal Coast. Located
toward Salter Path from Atlantic Beach on
NC Highway 58, the aquarium is one of
three established in 1976, including the

Aquarium at Roanoke Island in Manteo

and the Aquarium at Fort Fisher near
Wilmington. Now the tradition of a sum-
mertime—or an “anytime” trip—to the
Aquarium at Pine Knoll Shores is a dra-
matically enhanced experience with the
long-anticipated re-opening of the newly
expanded aquarium.

The two-and-one-half year expansion
and renovation of the Aquarium at Pine
Knoll Shores was the most challenging of
the three aquarium expan-
sion projects that began in
1998. The Aquarium at
Roanoke Island, with the
theme Interpreting the
Waters of the Outer Banks,
reopened in 2000, and the

‘ll |
| l’

Aquarium at Fort Fisher reopened in 2002,
organized around the theme of Waters of
the Cape Fear. Then came Hurricanes
Floyd and Dennis in 1999 and the money
allocated for renovation of the Aquarium
at Pine Knoll Shores was diverted to aid
storm-devastated Eastern North Carolina.
“We were ready to close our doors and start
construction,” says Aquarium Director Jay
Barnes. “Then came Hurricane Floyd and
everything came to a halt.” Barnes credits
the North Carolina Aquarium Society,
established in 1986 to support the three
North Carolina facilities, with bringing for-
ward a fundraising effort to restart the
expansion. In a unique public-private part-
nership, the Aquarium Society took respon-

The entrance to the newly renovated 93,000 square foot NC Aquarium at Pine
Knoll Shores is distinguished by an expansive shade giving loggia accessed
by a series of bridges with gabled pavilions.
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A school of spade fish glide past the three-quarter-
sized replica of the German submarine U-352.

The Ocean Gallery with its Living Shipwreck
exhibit features a 306,000 gallon tank with a
65-foot viewing window.
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sibility for the $25 million construction
project and secured the financing. The
Society also obtained sponsorship for the
exhibits and programs at the new Aquar-
ium.

“Then W. Neal Conoley Jr., executive
director of the NC Aquarium Society, and
his staff launched a campaign which drew
in literally thousands of individual donors
as well as corporate and foundation fund-
ing, with over $3 million in private con-
tributions raised so far,” says Barnes.

Barnes sees a silver lining in the delay,
which postponed the start of the con-
struction and renovation of the new aquar-
ium undl 2004. “It gave us an opportunity
to revisit the blueprints and gather some
experience from the other two recently
expanded aquariums,” he says. “That
meant we were able to modify our plans
and expand the after-hours and wedding
and events capability of the aquarium by
enlarging Soundside Hall, a muld-purpose
room with a cathedral ceiling, a catering
kitchen and decks—which carry out over
the marsh for indoor-outdoor entertaining
with spectacular views.” Other improve-

rooms

start
with
happy

121 Seaboard Ave » Mon-Sat 10-5:30

919.754.8006 or redpingallery.com
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ments included enlarging corridors for ease
of access to each of the featured galleries
that illustrate the aquarium’s theme: From
the Mountains to the Sea. What gives
Barnes the most satisfaction, however, is
that the delay provided time for significant
improvements in the aquarium’s operating
systems. “We are in the most sensitive envi-
ronment of any of the aquariums,” says
Barnes. “We are also the only one with
access to natural seawater for our tanks,
which we can filter and clean and return to
the Sound. And we have a very sophisti-
cated system that filters and reuses 85 per-
cent of our waste water. We get calls from
all over the country about the Zenon sys-
tem that allows us to use reclaimed water
in our toilets and return irrigation water to
the wetlands that surround us.”

A sculpted metal school of spadefish sits in
the center of a pool surrounded by tiles
printed with the names of thousands of
aquarium donors.

A SPECIAL SETTING

Architect Chip Hemingway and part-
ner Herb McKim of BMS Architects in
Wilmington have worked on all three of
the aquarium expansion projects. Hem-
ingway cites the Aquarium at Pine Knoll
Shores as the most challenging: “We were
charged with putting a significant building
with very complex systematic needs into a
pristine maritime environment,” says the
NCSU-trained architect. “For each of the
aquariums, we had a different concept in
mind. For the Roanoke Island aquarium,

METROMAGAZINE JUNE 2006

we wanted the design to resonate with the
old life-saving stations of the Outer Banks.
We saw Fort Fisher as a more contempo-
rary style of architecture to complement
the bustle of nearby Wilmington. But this
one was all about nestling softly into the
rare and incredibly beautiful landscape of
maritime forest, marsh and wetlands.”
The Aquarium at Pine Knoll Shores is
adjacent to the 265 protected acres of the
Theodore Roosevelt Natural Area in

Visitors are invited to walk
behind the 32-foot waterfall in
the aquarium’s Mountain Gallery.

Adantic Beach. The land was given to the
state by Roosevelt’s family and remains one
of the most significant coastal preserves on
the Eastern Seaboard. Hemingway notes
that in addition to the porches, decks and
docks that allow for protected access to the
scenic and educational environment sur-
rounding the 20-acre plat, the aquarium
site connects to two hiking trails in the
nearby Roosevelt Natural Area. “Hikers
who have walked those trails tell me they
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are among the most beautiful they have
experienced,” says Hemingway.

Hemingway is also proud of the
93,000-square-foot building and the min-
imal amount of man-made setting it
required. Constructed with pre-cast con-
crete structural members and covered with
textured cement board, the structure makes
use of materials that will not deteriorate or
rust and that provide a neutral foil for the
seasonally changing landscape of the sur-
rounding forest and marsh. A long, sky-
lighted, shade-giving loggia runs across
much of the entrance fagcade and connects
with a pleasant deck area on piers, adjacent
to Cubbie’s, an informal lunch-time restau-
rant and concession stand. The arrange-
ment allows visitors to linger in the nearby
gift shop and pause for a snack close to the
250-space parking area.

AQUATIC DIMENSIONS

The striking aquarium entrance is high-
lighted by a series of bridges punctuated by
gabled pavilions that cross a pond to a brick
entrance plaza. A spectacular sculpted
metal school of spadefish sits in the center

of a pool surrounded by tiles printed with
the names of thousands of donors who
have contributed to the aquarium. “The
spadefish is the logo fish for all the aquar-
iums,” says Hemingway. “The sculpture is
by David Turner, who lives and works on
the Eastern Shore of Maryland. We also
used decorative tiles by Outer Banks artist
Kim Mosher of Buxton around the water
fountains and splash backs for our hand
washing stations at the touch pools. Her
detailed renderings of the in-shore fish and
other species native to our waters are
incredible.”

Hemingway walks us through the small
reception area and the orientation lobby—
with its 3-D depiction of the different eco-
logical zones of North Carolina—to the
exhibit galleries. It is obvious that this com-
plex facility is the work of many talented
people, some with exceptionally specialized
skills. The collaborators are aquarium tech-
nicians, graphic and lighting designers, set
designers, naturalists, zoologists, marine
biologists, exhibit fabricators, writers and
educators. Their combined expertise was
essential to the work of Wilmington gen-

MINTABELL DESIGNGROUP

MICHAEL ZIRKLE PHOTOGRAPHY

INTERIORS &

FURNISHINGS

502 MEADOWMONT VILLAGE CIRCLE
CHAPEL HILL, NC 27517 - 7584
PHONE: 9199339800 WWW _MINTABELL.COM
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eral contractor Clancy and Theys and to
BMS Architects. “We spent countless hours
with staff and the engineers analyzing the
feel we wanted for each exhibit and each
gallery,” says Hemingway.

The first area, the Mountain Gallery,
sets a night scene with flickering fire flies,
recreating the quiet remote mountain habi-
tats where hard-to-reach streams and thick
mountain foliage make the quest for the
wily trout a challenge. A simulated moun-
tain stream and a dramatic 32-foot water-
fall that visitors can walk behind make it
one of the most appealing of the exhibits.

NC AQUARIUMS

Aquarium technicians help a shark adjust to
a new tank.

Next the Piedmont Gallery’s thick tex-
tured orange paint emulates the region’s red
clay. This gallery is sure to be one of the
aquarium’s most popular because of the
presence of the river otters, whose large
tank is naturally lit. “This is the only
exhibit that is open to natural light,” says
Hemingway. “As a rule the galleries remain
dark to eliminate reflection in the animals’
tanks.” The otter habitat depicts water
flowing over a log and provides the appeal-
ing creatures with two play pools and rock
ledges, which the staff hopes they will use
as diving platforms. Hemingway com-
ments on the luxury of the otters accom-

JUNE 2006 METROMAGAZINE




Discover Raleigh’s Finest
Baker, Henkel-Harris, Hickory Chair,

Southwood, Trosby and many more...

Competitive Pricing

Professional Design Services Available

INTERIORS & FINE FURNISHINGS
530 Hillsborough St. « Raleigh « (919) 833-9717
M-F 9:00-5:30, Sat 10:00-4:00

W \\'\\'.H;!YHln(llfll'l Interiors.com

METROMAGAZINE JUNE 2006

REIO

A highlight of the Tidal Waters Gallery is a
replica of the wreck that is currently being
explored and analyzed off Beaufort Inlet.
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Graphic designers, writers, naturalists and set designers all contribute
to making the aquarium a comprehensive but fun learning experience.
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Ponds and their banks also provide turtie food,
including worms, snails, nts
and carrion (dead animals).
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The exhibits simulated environments are
often praised as being indistinguishable
from the “real thing.”
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A threatening alligator is in the forefront
of the habitat created for the popular river
otters located in the Piedmont Gallery.

modations. “Since they are mammals and
sleep out of the water, we've provided
heated beds in the rock work for them.”

The Coastal Plains Gallery has a simu-
- lated cypress swamp with tanks for alliga-
o 8 tors, turtles and other denizens of the dark
LYNN C HASE rivers and brackish swamps. The Gallery
PR B L6 8 S opens onto a walkway over the marsh from
which visitors can access the snake exhibit
and view bird life. The Tidal Waters
Gallery displays the rich variety of species
found at the shorelines of marsh and ocean.
Here are touch pools with barbless sting-
rays and the fun-to-pick-up whelk. The
highlight of this exhibit is a replica of what
is thought to be the Queen Annes Revenge,
the flagship of the notorious pirate Black-
beard. “This is a replica of the wreck that
is currently being explored and analyzed
off Beaufort Inlet,” says Hemingway. “We
consulted with the underwater archaeolo-
gists working on the Queen Annes Revenge
to get the details right.”

The Ocean Gallery holds the aquar-
ATTEIQEN . ium’s largest tank, the 306,000-gallon dis-
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Wilmington. The submarine was sunk 25
miles off Cape Lookout coast on May 9,
1942, and has been recreated as it lies on
the ocean floor. “This is our Living
Shipwreck exhibit, complete with sand
tiger sharks,” says Hemingway. “It has a
65-foot viewing window.” A final exhibit,
the Sportfishing Gallery, near the audito-
rium named the Big Rock Theater, is
designed like a boat transom and serves as
a teaching station. Its displays, manned by
local residents willing to tell their fish sto-
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ries, show visitors how to bait hooks and
clean fish.

Julie Powers, Public Relations Coord-
inator for the aquarium, is eager to talk
about the aquarium’s mission statement:
“Inspiring inspiration and conservation of
North Carolina’s aquatic environments.”
“I think it is about two things,” says
Powers, “authenticity, and human connec-
tion with the aquatic environment. In each
of our exhibits, we've tried to make our dis-
plays and replicas as realistic as possible.

S65.BATH (2284) + 304 Glenwood Wwe. + wawworenaissancebathdesign.com

™ PALECEX

4151 main at north hills st. raleigh nc

919.341.2763 www.portohome.com

Divers who have seen the real U-352 say
that our renderings of the wreck and the
coral and sponges that encrust it are unbe-
lievably true to life.” Powers also stresses
that public interaction with the exhibits is
essential to fulfill the aquarium’s mission.
She loves the giant sculpture shaped like a
whelk with a hermit crab inside, that chil-
dren are invited to climb in. “We even pro-

Walkways and decks provide views of the
surrounding maritime forest and the sound.

vided opportunities for input while we
were under restoration, such as letting the
public suggest the names for our otters:
Pungo and Neuse.” The familiarity of
exhibit names, too, helps the aquarium’s
audience relate personally to what they
stand for: Fairway Pond, Falls Lake Reser-
voir and Bogue Sound Salt Marsh are all
well-known places which resonate with vis-
itors.

Finally, it is director Jay Barnes who
captures the essential purpose of the new
Aquarium at Pine Knoll Shores: “We want
people to leave the aquarium with a greater
sense of wonder at the beauty and com-
plexities of the aquatic environment. Only
then will they want to conserve it.”

The Aquarium at Pine Knoll Shores is a
rare combination of educational science
and aesthetic artistry where design has been
guided by talented professionals and the
hand of nature. North Carolinians can be
proud of the achievement. EH
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COASTAL NEWS

MOCK MURDER MYSTERY

AT THALIAN HALL

Tony Rivenbark, executive director of the
Thalian Hall Center for the Performing Arts,
will be the victim of a fictitious murder on
June 23. The play, Who Killed Tony Riven-
bark?is part of a theatrical Murder Mystery
put on by Rivenbark and the Center’s Board
of Trustees to raise money to help maintain
operations and the ongoing restoration of
Thalian Hall.

Tony Rivenbark, executive director of Thalian
Hall Center, can witness his own murder when
the mystery play, Who Killed Tony Rivenbark? is
played out on stage at Thalian Hall, Wilmington,
June 23

Audience members will enjoy a three-
course meal provided by Angie’s of Chris’
Restaurant and entertainment by Murder
Mystery troupe, a theatre group featured at
House of Blues, Myrtle Beach.

Rivenbark was recently presented with
the League of Historic Theatres’ Outstand-
ing Individual Contribution Award for his
work on behalf of Thalian Hall. The Thalian
Hall Center for the Performing Arts is one
of the oldest operating theaters in America
and currently hosts over 250 performances
each year.

Tickets for the murder mystery are $75
per person. In order to be seated together,
parties of eight or more should order tickets
under one name. To purchase tickets or for
more information about the event, call the
Center Box Office at 910-343-3664 or visit
online: www.thalianhall.com.

BREAKING RECORD IN THE
EVERGLADES

Graham Byrnes, naval architect of B&B
Yacht Designs, and Fred van Rensburg,
Beaufort boat craftsman, broke a course
record and took first place in the Watertribe
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Everglades Challenge held in Florida on
March 4-12. Byrnes and van Rensburg were
among 50 competitors with boats of all
shapes and sizes who took part in this
annual event.

Everglades Challenge

“We anchored off of the finish on Key
Largo and | waded ashore to sign in. | found
the lock box and discovered that we were
first,” van Rensburg wrote in his notes. “It
was 1:01 a.m. Tuesday, two days and 18
hours after the start. We had managed to
break the course record by just over nine
hours, averaging a little over four and one
half knots for the 300 miles.”

The Everglades Challenge is an expedi-
tion-style race for kayaks, canoes, and
small boats. The Challenge takes partici-
pants on a 300-nautical-mile journey begin-
ning at Fort Desoto in Tampa Bay and end-
ing in Key Largo, Florida.

Participants are required to complete
The Everglades Challenge in eight days or
less. Expedition-style racing requires par-
ticipants to be responsible for their own
safety and carry the same type of equip-
ment and supplies they would carry on an
expedition lasting four weeks or more. For a
complete report of this year's race, contact
Graham at graham(@pinelink.org.

CAROLINA BALLET TO SUMMER

AT UNC-WILMINGTON

Carolina Ballet will bring its entire company
of dancers to the University of North Carol-
ina-Wilmington next summer to conduct a
program for young dance students. The col-
laboration will be an ongoing summer part-
nership.

Sixty to 70 dance students, ages 12-19
years old, from the Wilmington area and
across the country will be selected for par-
ticipation in this season’s program, which
runs from July 2-28, 2007. Auditions for the
program will be held in early winter 2007.

Students will take classes and work on
technique each day, their efforts culminat-
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ing in a performance at Kenan Memorial
Auditorium. Both students and company
members will live in the UNC-W dormito-
ries for the duration of the program.

Tyler Walters, professor of dance at
Duke University and former principal dan-
cer with Joffrey Ballet, will direct the sum-
mer program. Walters will be assisted by
his wife Julie Janus Walters, also a former
principal dancer with Joffrey Ballet.

For more information on the summer
program, contact Robert Weiss, Artistic Dir-
ector of Carolina Ballet, at 919-719-0800.
Information about upcoming performances
by Carolina Ballet Inc. is available at:
www.carolinaballet.com.
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COASTAL WATER QUALITY SCRUTINY
Not only are derelict vessels and debris an
eyesore to coastal tourists, they pose health
and safety risks to swimmers and boaters
and negatively impact water quality. In
recognition of the growing problems caused
by abandoned vessels along the Coast, the
NC Division of Water Quality has funded the
Eastern Carolina Council (ECC), the Mid-
East Commission, and the Cape Fear Coun-
cil of Governments to collect data and ana-
lyze the problem.

Photographs, GPS data points, and basic
information will be collected by the US
Coast Guard Auxiliary for each derelict,
abandoned vessel and for each incident of
man-made debris that is seen in or on the
bank of public trust waters in coastal North
Carolina from the Virginia border to the
South Carolina border. Ordinances and state
laws will be researched, as well as the best
practices for solutions.

A completed report will be conveyed to
the NC Division of Water Quality, US Coast
Guard, Army Corps of Engineers, and the
National Oceanic and Atmospheric Admin-
istration, as well as concerned local govern-
ments and legislators. The study will pro-
vide a basis for future decisions and a base-
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line for future events that might result in
additional debris in the coastal region.

For additional information, contact ECC
Planning Director Judy Hills at 252-638-
3185 Ext. 3005 or email jhills@eccog.org.

MOORES MARINE MOVING TO
JARRETT BAY PARK

Moores Marine of the Palm Beaches, the
country’s leading Trumpy yacht restoration
company, will move company headquarters
to its recently purchased 18 acres at Jarrett
Bay Marine Industrial Park near Beaufort.
Owner Jim Moores said he was looking for a
more centralized location and Beaufort was
the right fit.

“We pull clients from all over the East
Coast and Beaufort is perfect because it's in
the middle of it all,” Moores said in a state-
ment. “And to top it off, there’s a great
wooden boatbuilding tradition there, so |
know we can get the craftsmen.” Beaufort
is also a convenient location for his clients,
many of whom cruise through the town on
their annual circuit between Newport, RI,
and Florida.

While Moores Marine will continue its
south Florida operations, major projects
will be sent to North Carolina. The Jarrett
Bay property will cost Moores an estimated
$1.5 million. The new plant will employ up
to 25 people. Construction of a marine sup-
ply store and a 140-foot-long paint and work
building will be completed in the first phase
of the project.

“I've always dreamed about building a
boatyard specifically dedicated to restora-
tion and repairs of antique and classic
wooden boats,” Moores said. “This is the
placetodoit.”

Moores Marine was founded by James P.
Moores, a Maine-trained boat builder. A
family-owned and operated business,
Moores Marine has completed more than
100 major boat restoration projects since
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opening in 1986.
Coastal News compiled by Jennifer Hadra.

COASTAL PREVIEW-JUNE

Tall Ships Exhibition: Through Aug. 6. Oil
paintings by Paul R. Hee of Beaufort are on
view at the North Carolina Maritime Mus-
eum, Beaufort. For more information, call
252-728-7317.

Five American Artists: Display runs
through the summer. Exhibition at Cameron

Art Museum of paper artwork, paintings and
sculptures from five African American
artists. Wilmington. Call 910-395-5999 or
visit www.cameronartmuseum.com.

Shakespeare Youth Company: June 1-2.
Back by popular demand, the Shakespeare
Youth Company will stage and perform “A
Midsummer Night's Dream” at Greenfield
Lake Amphitheatre. Wilmington. Call 910-
762-6393 or visit www.shakespeareonthe-
green.us.

- At Coldwell Banker Sea Coast Realty, weuloohngfor more folks likethae who <11

" But great reaIéstaté Qpportumttes won'

r}ptnmd their dreams of owning a beach home in coastal North Carolina. Our selection
of coastal homes is the best on the market, which makes now the ideal time to buy —before | 4
it's too late. Visit CnptnreTheCout.com to learn more about these satisfied homeowners 3
and find out which coastal community is right for you.

e

For your chance to win our “Capture the Coast” getaway package, and a Polaroid camera to
build memories of your own, visit CaptureTheCeast.com or call toll free 1-866-627-4680.
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Beach Property Is Alwoys
A Good Investrent:

Just Make Sure You
Use A Top-Notch Broker.

Whether you're looking for investment property,
planning for retirement, or searching for a second
home, our seasoned, no-pressure sales staff can
help you find just the right place. Our family-
owned office has been located right here on the
island since 1962, which explains why we were
the county’s top grossing real estate agency in
2005. Nobody knows Emerald Isle real estate like
Emerald Isle Realty. For the most up-to-date
properties available, call 800.304.4060 or log-on
to www.EmeraldisieRealty.com

© 2006 Emerald Isle Reaity

Camera Club Exhibition: June 1-30. New
Bern Camera Club displays framed and
unframed photographs for purchase. Open-
ing reception June 2 from 5-8 p.m. Bank of
the Arts, New Bern. Call 252-638-2577 or
visit www.newberncameraclub.tripod.com.

Meadowlark Lemon Exhibit: June 1-July
30. Lobby display features signed Harlem
Globetrotters basketball ¢.1971 and Mead-
owlark’s Harlem Globetrotters basketball
uniform. Cape Fear Museum, Wilmington.
Call 910-341-4350 or visit www.capefearmu-
seum.com.

The Elements: Of Nature and Art: June 1-
July 9. Cameron Art Museum reopens their
permanent collection of thematic artwork
devoted to the elements of nature and art.
Wilmington. Call 910-395-5999 or visit
www.cameronartmuseum.com.

Kayak to the Cape: June 2-4. Kayak week-
end at Cape Lookout, sponsored by the
North Carolina Maritime Museum. Beaufort.
Call 252-728-7317 or visit www.ncmm-
friends.org.

Summer in the City: June 2-August 1.
Carolina Creations will feature new work by
artists Sally Sutton, Holly Brewster Jones,
Carol Tokarski and T Radar. Opening recep-
tion June 2 from 5-9 p.m. New Bern. Call
252-633-4369 or visit www.carolinacrea-
tions.com.

The Lost Colony Outdoor Symphonic
Drama: June 2-August 18. Experience histo-
ry and mystery as the drama unfolds under
the stars at Waterside Theatre on Roanoke
Island. Call 252-473-3414.

31st Annual Dare Day Celebration: June
3. Celebrate the people and history of Dare
County on the Manteo Waterfront with food
vendors, artisan crafts, aero fly-over, street
dances and more. Call 252-475-5629 or e-
mail dareday(@co.dare.nc.us for more infor-
mation.

Bass Fishing Tournament: June 3. Annual
tournament at Pembroke Fishing Center.
Edenton. Call 252-482-5343.

Neuse River Days: June 3-4. Two-day
event at Union Point Park includes canoe/
kayak distance and relay races, children’s

surfmg activities and the Great Twin Rivers Raft
kayaking Race. New Bern. Call 252-637-7972.
sailing Ocracoke Storytelling Festival: June 3-4.
oceanfront yoga The Core Sound Waterfowl Museum and
island tours Heritage Center will participate in this
golf... Annual event. Volunteers will demonstrate
“down east” boatbuilding skills under the
I for b oe details! 800.541.1161 cedars of Ocracoke’s United Methodist

Church. Call 252-728-1500.
7th Annual Cobia “Inshore Attack” Tourn-
ament: June 3-4. Participants compete for

BLOCKADE-RUNNER.COM WRIGHTSVILLE BEACH, NC

occupancy. Restrictions apply. Activities & tax not included.
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over $2,500 in prize money as they fish for
Cobia, Spanish and Bluefish. Outer Banks.
Call 800-422-3610 or visit www.fishpirates-
cove.com.

5th Annual evening Under the Stars with
the North Carolina Symphony: June 4. Enjoy
a symphonic evening under the stars at
Roanoke Istand Festival Park’s Outdoor Pav-
ilion. Call 877-0BX-4FUN or visit www.out-
erbanks.org.

North Carolina’s Changing Waterfronts:
Coastal Access and Traditional Uses: June 5.
NCSU’s North Carolina Sea Grant will host, a
one-day forum at the New Bern Riverfront
Convention Center to provide information on
how and why waterfronts are changing,
options for communities and property own-
ers, and innovative ways that other states are
dealing with similar issues. Call 919-515-
2454 or E-mail jack_thigpenf@ncsu.edu for
more information.

50 Years of Art: A Steve Andrus Retro-
spective: June 5-28. Dare County watercolor
artist and owner of Andrus Gallery on the
Manteo waterfront will present 50 years of
his work. Opening reception June 4 from 4-6
p.m. Call 252-475-1500 or visit www.roan-
okeisland.com.

ROAR on the River Rampage: June 9-11.
Inboard boat racing on the Pasquotank River
with food, vendors and more. Elizabeth City.
Call 757-439-0803.

Friday Flicks for Kids: June 9, 16, 23 & 30.
Children are invited to Tryon Palace to watch
films and folktales of important events in
American history. New Bern. Call 800-767-
1560 or visit www.tryonpalace.org.

Miracle Worker: June 9-11 & 15-17. Enjoy
the RiverTowne Repertory Player’s perform-
ance at the Bank of the Arts of William Gib-
son’s 3-Act Drama about teacher Annie
Sullivan and rebellious student Helen Keller.
New Bern. Call 252-636-0585.

Film and Fireworks Series: Beginning
June 11. Family-friendly movies will be held
at Carolina Beach Lake Park every Sunday
and a fireworks display will be on the beach
near the boardwalk each Thursday; Visit
www.carolinabeachweekend.com or call
910-458-8434.

Youth Fishing Derby Day: June 10. Child-
ren ages 5-12 will be awarded prizes for
everything they catch. Bogue Inlet pier,
Emerald Isle. Call 252-354-6350.

Fishing and Crabbing Rodeo: June 10.
The only day of the year when the North
Pond of the Pea Island National Wildlife
Refuge is open to the public for crabbing and
fishing. Call 252-987-1118 or visit www.fws.
gov/peaisland.
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Rated **** by John Batchelor
Greensboro News & Record, May 4, 2006
Contemporary Coastal Cuisine

Served in an Intimate Setting

Lunch 11:30 am - 2:00 pm e Dinner 5:30 pm - Until
Mon. - Sun. e Live Music Every Friday Night

For Reservations Call 252-838-0101
View our summer menu at www.sharpiesgril.com
521 Front Street, Beaufort, NC 28516
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Isn't it time to wiggle your feet
in the sand again?

Over 430 cottages at Sunset Beach, NC

setheachrentals.biz
Sunset Properties  866-461-7948

704 Evans St. ® MoreseAD CITY WATERFRONT
@ www.arts-things.com @

Cannon
& Gruber
Resort Property Specialists

Sales & Rentals
800.317.2866

Atlantic Beach, Pine Knoll Shores,
Beacon’s Reach, Emerald Isle,
Morehead City & Beaufort

-

NG Noe] My
New Paintings

June Sth -
July 10th

SpectrumArtGallery.com
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24th Annual Rogallo Kite Festival: June
10-11. The festival features kite flying on the
dunes of Jockey’s Ridge, stunt and power
kite lessons and nightly entertainment cel-
ebrating the history of kiting. Kitty Hawk. Call
877-FLY-THIS or visit www.kittyhawk.com.

Big Rock Blue Marlin Tournament: June
10-17. Fishermen and women compete for
substantial cash prizes in this annual, week-
long event which includes the 9th annual Big
Rock Lady Angler event. Morehead City. Call
252-247-3575.

Farm Day Camp 2006: June 12-16. Stud-
ents in grades 1-6 join A Day at the Farm in
caring for animals, learning gardening tech-
niques, making crafts and much more. New
Bern. Call 1-877-514-1251.

Wil-Bear Wright's Festival of Fun: June
14. Wil-Bear Wright lands at Kitty Hawk
Kites to teach kids how to make and fly their
own kite, try yo-yo stunts and more. Kill
Devil Hills, Kitty Hawk; call 877-FLY-THIS or
visit www.kittyhawk.com.

New Bern Historical Society Lunch &
Learn Series: June 15. Dick Lane, historian
of the Historical Society, will discuss how
New Bernians made a living in the 18th &
19th centuries. A buffet lunch will be served.
Chelsea Restaurant, New Bern. Call 252-
638-8558.

Little Shop of Horrors: June 16-18, 23-25,
30, & July 1. The Serendipity Players present
the musical love story of a man-eating plant
at The Historic Mason Theatre. New Bern.
Call 252-638-9166 or visit www.theserendip-
ityplayers.com.

Lynn Trefzger, Ventriloquist/Comedi-
enne: June 16-17. Trefzger brings together
figure manipulation and vocal skills to create
an interactive comedy act. June 16 perform-
ance will be for mature audiences and June
17 performance will be for all ages. Roanoke
Island. Call 252-475-1500.

Saturday Sampler Program: Blacksmith-
ing: June 17. Tryon Palace blacksmith David

- Over 1000 homes

- Over 10,000 photos .!
- Last-minute specials
- Customer reviews

Find your next vacation

beach house or condo on
RentABeach.com, the MLS for

North Carolina beach vacation rentals.

RentABeach is an advertising service for owners and agents. To list your property, call 1-800-587-1852

Stone gives a hands-on introduction to the
basics of blacksmithing including a sample
project to take home. New Bern. Call 800-
767-1560 or visit www.tryonpalace.org.

Edenton Music and Water Festival: June
17. Event kicks off with the East Coast Flat
Water Canoe and Kayak Races and com-
bines water activities with music, food and
fun. Edenton waterfront. Call 800-775-0111
or visit www.visitedenton.com.

Kidz Flix: June 17-July 22. Summer movie
series for kids every Saturday morning at
Thalian Hall, featuring Disney favorites
including Pete’s Dragon and Mary Poppins.
Wilmington. Call 910-343-3664 or visit
www.thalianhall.com.

North Carolina Symphony: June 18. Enjoy
classical music performed by the Symphony
on the South Lawn of Tryon Palace Historic
Sites and Gardens. New Bern. Call 877-627-
6724 or visit www.ncsymphony.org.

U.S. Air Force Heritage of America Band:
June 18. Spend and evening under the stars
and enjoy the United States Air Force
Heritage of America Band and their Rhythm
and Blue Jazz Ensemble. Outer Banks. Call
252-475-1500.

Festival of Wine: June 19. Sample wine,
cheese and microbrews and hear guest
speakers every Friday night through the
summer. Outer Banks. Call 252-261-5115 for
reservations or visit www.firehousewine.com.

Build a Boat in a Day Workshop: June 22.
Teams of two will use the stitch and glue
method to build an 8-foot plywood boat at
the NC Maritime Museum on Roanoke
Istand. Call 252-475-1750 or visit www.obx-
maritime.org.

Who Killed Tony Rivenbark? June 23.
Theatrical murder mystery by Murder Mys-
tery Productions. Dinner and entertainment
as part of a fundraiser to help maintain and
restore Thalian Hall; Wilmington. Call 910-
343-3554 or visit www.thalianhall.com.

Beaufort Old Homes & Gardens Tour:
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June 23-24. Enjoy a self-paced tour through
the private residences and gardens, the Old
Burying Ground and the buildings of the
Beaufort Historic Site, Call 252-728-5225.
3rd Annual Small Fry Tournament: June
23-24. Participants in two age categories
compete for 24 trophies and receive T-shirt,
lunch and pier entry with registration.
Pirates Cove, Outer Banks. Call 800-422-
3610 or visit www.fishpiratescove.com.

Beaufort Antiques Show & Sale: June 23-
25. More than 40 antiques dealers exhibit at
this annual show and tea room during the
Beaufort Old Homes and Gardens Tour
weekend. Call 252-728-5225.

Ralph Waldo Emerson-The American
Poet: June 28. This session of Craven Com-
munity College’s “4th Wednesdays™ series
gives an overview of some of Ralph Waldo
Emerson’s works. New Bern. Call 252-638-
7295.

Women & Childrens’ Health Fair: June 29.
Women and children of all ages are encour-
aged to participate in free screenings and
health information at the Crystal Coast Civic
Center, Morehead City, offered by Carteret
General Hospital's Brady Birthing Center
offers the free health fair. Call 252-808-6281.

Fourth of July Offshore Tournament:
June 30-July 2. Participants earn points Blue
& White Marlin, Sailfish and Meatfish and
receive prizes for the heaviest fish in various
categories. Pirates Cove, Outer Banks. Call
800-422-3610 or visit online at www.fishpi-
ratescove.com.

Children’s Theatre Production of Cinder-
ella: June 30. The Lost Colony company
brings this classic fairy tale to life with music
and dance every Wednesday and Friday night
through August 18. Fort Raleigh National
Historic Site, Manteo. Call 252-473-3414 or
visit www.thelostcolony.org. EXI

Look for more coastal events in our July
calendar.
Coastal Preview compiled by Cyndi Harris.

Let our Luxurious Lifestyle
Surround You

”ntaﬁewat‘Bymchxssurmndedbygbrgews

exclusive new property boasts a full complement of luxurious amenities, p
special pre-construction values if you act now. Even with Waterview’s wealth of
beautiful scenery, what you'll most treasure seeing here is your family’s dreams
brought to life.

LIMITED TIME INITIAL OFFERING! T
Pre-Construction Value Package Includes: |
* Generous closing cost allowance
* Furniture package
* Global Electric Motorcar (GEM)

™™ MODEL HOME NOW OPEN!
| Call 910-458-8455
1000 N. Lake Patk Bly

Located at

» LEV,,
66 < 500 Hwy 70,
Real Estate Otway

Serving Buyers & Sellers
in Eastern Carteret County

Visit our web site at:
www.sealevelrealty.com

1oll fiee: 1-877-835-9034
local: 504-7177
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Sulbdey W

Be among the first to help us celebrate our multi-million dollar
renovation and enjoy a personal makeover of your own.
Atrrive Sunday through Thursday from now until the end of June, stay ac
least two nights and receive a $75 gift certificate to The Sanderling Spa.

Offer valid only for reservations booked after May 13 for the Makeover Special Package.
Limited Availability. www.thesanderling.com/sms

— :
ok,
The perfect place to be.
The Outer Banks - 888-878-6997
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Welcome to Beaufort and
Pepsi Americas’ Sail 2006

here is something special about walking along the Beaufort waterfront,
T watching the boats sail by as the sun slowly sets on the horizon. It’s one

of the truly magical spots along the North Carolina coast, and one of my
favorite places on earth. This romantic village was also a favorite port for the
legendary pirate Blackbeard, who once roamed the waterways off the North
Carolina coast. His flagship, Queen Anne’s Revenge, full of treasure and intrigue,
sits on the ocean floor just past the inlet.

Through the years, the historic town of Beaufort has never lost its quaint
charm, relaxed atmosphere and gracious hospitality. Those qualities make her,
along with Morehead City, an ideal venue for Pepsi Americas” Sail 2006. With
the arrival of this special maritime celebration, Beaufort and Morehead City
look to the future while offering visitors a chance to celebrate the past.

The majestic tall ships, with their towering masts and billowing sails, are sure
to evoke images from centuries ago as they glide into Beaufort Inlet during the
Parade of Sail on Saturday, July 1, signaling the start of Pepsi Americas’ Sail
2006. The five-day festival will fill the streets of Beaufort and Morehead City

with music, art and entertainment.

As we admire the magnificent tall ships docked along our shores, and celebrate
our state’s rich coastal heritage, Pepsi Americas’ Sail provides a unique oppor-
tunity to showcase the hidden treasures of Beaufort and Morehead City. It’s a
once-in-a-lifetime opportunity for this region to shine on a national stage—
and I'm confident that others will learn what many of us have known for years:
this place is special.

The impact of Pepsi Americas’ Sail will be visible in the years to come, starting
with the development of Olde Beaufort Seaport. Proceeds will fund the devel-
opment of this turn-of-the-century maritime village, reminiscent of
Connecticut’s popular Mystic Seaport. The project, part of the N.C. Maritime
Museum, will house new maritime exhibits, including artifacts from Queen
Annes Revenge, and provide a first-class conference and entertainment venue
for the region.

This event would not be possible without the leadership of the Friends of the
N.C. Maritime Museum—the official host of Pepsi Americas’ Sail; the support
of the State of North Carolina and the Department of Cultural Resources, and
the N.C. Maritime Museum; the generous contributions of our corporate
sponsors, including Pepsi, Minges Bottling Group, Inc., Capitol Broadcasting
and Diageo; and the dedicated work of many, many talented individuals.

On behalf of the hundreds of volunteers who made this event possible,
welcome to Pepsi Americas’ Sail 2006!

Vern Mettin
Co-Chairman
Pepsi Americas’ Sail 2006, LLC

Jim Kelly
Co-Chairman
Pepsi Americas’ Sail 2006, LLC

T
Pepsi® Americas’ Sail 2006 “A

% Prest ok
AMERICAS’ SAIL
2006

PEPSI AMERICAS’
SAIL 2006, LLC

Co- Chairs
James Kelly
Vern Mettin

Kurt Fickling
Marshall Gurley
David Nateman, Secretary

Friends of the Museum, North
Carolina Maritime Museum

Board Members 2006
Officers
George Ellinwood, President
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To the People of the Americas

elcome to Pepsi Americas’ Sail in beautiful Beaufort and

Morehead City, North Carolina. On behalf of the Board of

Directors and sponsors of Americas’ Sail, it is my privilege and

great honor to welcome participants and spectators to this fourth
quadrennial competition and accompanying festivals.

Once again the America’ Sail internation-
al races are sweeping with the wind across
the seas of the Western Hemisphere with
the 2006 event celebrating the beginnings
of the exploration of the Americas. We are
grateful to the nation of Brazil, the
Dominican Republic and United States of
America for hosting this year’s festivities,
and to the visitors and ships who have
made this the greatest Americas’ Sail ever.

As we arrive at our concluding port of call
in Beaufort and Morehead City, it is our

hope that this event will prompt a true appreciation of the brother-
hood of the seas and of all humankind.
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May you always have fair winds and calm seas on all your journeys.
bl
Rev. William E Wendler

President/CEO
Americas Sail
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To Sunbrella® brand fabrics, the harshest
elements aren't that tough at all. Because -
regardless of sun, salt, wind or rain, :

Sunbrella keeps looking great and doing its

We,vﬁe StOOd in the face of job—just like it has for the past 40
. years. There's simply no substitute for the

M O i H E R N AT U R E #1 marine fabric in the world. For more

. and information, visit your local dealer or

SMILED.

marine specialty shop.

stnbreja

www.sunbrella.com
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A Brief History of Americas’ Sail Contents

ring to the “sister ships” GLORIA, GUAYAS, CUAUHTEMOC, SIMON

BOLIVAR—an idea conceived by Frank O. Braynard, one of the founders of
Operation Sail. The idea was to initiate regularly scheduled international tall ship races
in the Western Hemisphere.

The Americas’ Sail gold trophy was originally created for this project by prominent
Long Island sculptor Anthony Fabbricante. He and his wife, Dulcie, also began working
on the organization of the race. They were soon joined by Rev. William F. Wendler,
whose life long interest in ships and the sea resulted in his volunteering his services. These
four founders quickly saw the need to expand the participation to all ships in the Western
Hemisphere and then to the international community. The unique plural possessive
form symbolizes the fact that Americas’ Sail belongs to all the nations of the Western
Hemisphere. It is their opportunity to host the international maritime community at
regularly scheduled events in their own waters. Americas’ Sail belongs to everyone!

Americas’ Sail was officially incorporated on September 10, 1993 in the old whaling
community of Hudson, NY. A twenty member Board of Directors was formed, which
included prominent members of the political and maritime community representing the
United States, Canada, Colombia and The Netherlands. Currently, Americas’ Sail has
directors and regional representatives in many parts of the world. Headquarters are locat-
ed in the waterfront community of Glen Cove, NY.

The inaugural Americas’ Sail event was held in 1995 with 23 ships participating.
Host ports were Norfolk, Va.; Greenport, Oyster Bay and Sag Harbor, NY; and New
Haven, Conn. The “Parade of Tall Ships,” with the Americas’ Sail Trophy brought to
New Haven, was a highlight of the 1995 Special Olympic Games. The Trophy was pre-
sented to Venezuelas SIMON BOLIVAR and sailed with her on all her voyages.

The second Americas’ Sail race took place in 1998, visiting Savannah, Ga. and
Greenport and Glen Cove, NY. Twenty-one ships participated. The Americas’ Sail class
“A” gold trophy was won by Argentinas LIBERTAD. The new ¢
was won by the schooner GOOD FORTUNE from

In 2002, the third quadrennial Americas’
of Mexico. Class “A” ships raced from
Jamaica. The class “A” gold trophy went
ver trophy was won by MEKA II h:
Trophy for Maritime Excellence was
its seamanship history. The e

Americas’ Sail "06 began
Republic and concludes in B
spective host ports for 2010.

Americas’ Sail is a non-|
every level. It pays no sa
vide opportunities to cele
friendly inter-cultural
smaller towns and cities,

o tries than the large urban
From very humble
= grown and expanded to
'—commumty worldwide.
@ friendly, well-managed even

a mericas’ Sail evolved over time. It began in 1986 as the Four Sisters Project, refer-

AYLO

dlass “B” silver trophy
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WELCOME ABOARD.

Kilpatrick Stockton is proud to welcome all the participants
of this year’s Pepsi Americas’ Sail 2006 to North Carolina.
We are proud to sponsor a celebration that unites our
hemisphere in the spirit of friendly competition, cultural
exchange, and the love of the sea.

Good luck to all.

ATLANTA AUGUSTA CHARLOTTE LONDON NEW YORK RALEIGH STOCKHOLM WASHINGTON WINSTON-SALEM

\

KILPATRICK

www.KilpatrickStockton.com
STOCKTON LLP kel o

Attorneys at Law



FROM NEW BERN

(Approx. 1 hour)

Take US 70 East through Have-
lock and Morehead City to
Beaufort.

FROM WILMINGTON, NC
(Approx. 2-1/2 hours)

Take US 17 North [(Market
Street) to Jacksonville.

In Jacksonville, take NC 24
East and follow it to Morehead
City.

Take US 70 East to Beaufort.

FROM NORFOLK, VA

(Approx. 4 hours)

Take US 17 South to New Bern,
following US 17 South Bypass
when available. In New Bern,
take US 70 East to Beaufort.

FROM RALEIGH, NC

(Approx. 3-1/2 hours)

Take |-40 East.Take US 70 East
to Beaufort.

FROM CHARLOTTE, NC
(Approx. 6-1/2 hours)
Alternate One - Using Major
Highways

Take -85 North to Greensboro.
In Greensboro, take I-40 East
toward Durham and Raleigh.
Past Raleigh, take US 70 East
to Beaufort.

FROM CHARLOTTE, NC
(Approx 6-1/2 hours) Alternate
Two - Using (Scenic) Back
Roads (Be sure to bring a map
with you in the carl)

Take the NC 51 Exit off the 485
Beltway toward Mint Hill. In
Mint Hill, turn right (East) on Rt
24/27. Take Rt 24/27 East
through Albemarle, Troy, Car-
thage and Cameron. East of
Cameron, Rts 24 & 27 split.
Take Rt 27 to Lillington. (*In
Lillington, take 421 to Rt 55—
This is a left turn where 421
intersects with 1-95 on the
right.) Take Rt 55 toward Dunn,
Mt. Olive & Kinston. In Kinston,

Rt 55 connects with US 70
East. Follow US 70 to Beaufort.
* Note: If you miss the 24/27
split—and find yourself on Rt
24 through Fayetteville and
Jacksonville—you're still okay.
Stay on Rt 24 to US 70 East to
Beaufort.

1-95 FROM WASHINGTON, DC
AND RICHMOND, VA

Take 1-95 South to Smithfield,
NC. In Smithfield take US 70
East toward Goldsboro and
Kinston. Stay on US 70 East to
Beaufort.

ARRIVING BY BOAT

Boat traffic is expected to be
very heavy during Pepsi
Americas’ Sail. Traffic restric-
tions, such as security areas
around vessels, may be in
place during certain times and
events. Please monitor chan-
nels 16 and 22 during the event
for “Notices to Mariners” or
other important information
regarding traffic flow.
Waterway security will be a
high priority during the event

Fort Macon L)__

and local, state and federal
agencies are working together
to ensure a safe time is
enjoyed by all. All boats are
subject to inspection for con-
traband and other illegal activ-
ities at any time.

ARRIVING BY AIR
For private pilots wishing to fly
into Beaufort, a temporary

tower will be operating at
Michael J. Smith Field (KMRH).

ki

" Olde peaufort Seaport

eaufort

Be tifbn~Waterfroxlt

)

N.C. Mariti
& %
Watercraft Center
*—q

Pilots are instructed to check
NOTAMS before coming to the
airfield. No landing reserva-
tions are required. Due to lim-
ited ramp space, Segrave
Aviation [(252-728-2323), the
Fixed Base Operator (FBO),
recommends that light aircraft
bring stakes and ropes for
grassy area tie down (if neces-
sary). From June 30 to July 5,
2006, the FBO hours of opera-
tion will be 6 a.m. to 10 p.m.

PEPSI AMERICAS’ SAIL SHUTTLE SERVICE

Safe, comfortable and convenient transportation services are

being provided for Pepsi Americas™ Sail 2006. Free parking and

shuttle services to and from outlying Park and Ride lots will be

available to take attendees to and from the three venues: down-

town Beaufort, NC State Port in Morehead City and Old

Beaufort Seaport-Gallant's Channel. Park and Ride lots will be

located throughout the Beaufort and Morehead City area and

will have priority parking for ADA qualified attendees with lim-

ited mobility. Lift equipped vehicles will be available for those

\’\'l]() I‘C(]llill‘ .\llCI] .ISSiSl;IIICL'.

Maps will be available in early summer at various distribu-

tion points throughout the Beaufort and Morehead area and at

the event sites. A map will be posted on WWW.pepsiamericas-

sail.com.
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Everything is new but the philosophy.

ENTIRELY NEW,|, 2007 ES 3350

The quest for an ideal creates the desire to overturn past achievements, no matter how impressive. Witness the all-new ES.
Note its powerful 272-horsepower* engine with dual Variable Valve Timing with intelligence (VVT-i). Or the six-speed sequential-shift
automatic transmission. Or perhaps the more than 100 onboard sensors that optimize everything from Traction Control to ABS brakes.
And, of course, the entirely redesigned, aerodynamic body. Perfection may be a moving target, but our pursuit of it is a constant.

To experience the chase, visit Al[NewES.com or your Lexus dealer. YOUR LEXUS DEALER. PURSUING PERFECTION. @ L=XUIs

LEXUS.COM

Kernersville Durham Raleigh
FLOW LEXUS JOHNSON LEXUS AT SOUTHPOINT JOHNSON LEXUS OF RALEIGH
Highway 66 at Business |-40 1013 SouthPoint Autopark Blvd. 5839 Capital Blvd.
(336)993-0105 (919)433-8800 (919)877-1800

*Ratings achieved using the required premium unleaded gasoline with an octane rating of 91or higher. Lexus reminds
you to wear seatbelts, secure children in rear seat, obey all traffic laws and drive responsibly. ©2006 Lexus.
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Motorola
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JBJ Properties
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Sea Tech Inc.

Safrit’s Building Supply
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Bank of America
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Activities for all ages will be
ongoing throughout the week:

Sh|p Tours

0[de Beaufort Seaport Gallants V
Channel; NC State Port in Morehead
City

Step aboard a tall ship where you can
interact with the crew and learn what it
is like to sail around the world on a
majestic sailing vessel. Members of the
crew will tell stories of their maritime
history as they escort visitors through
the ships. A limited number of tickets
are available for ship tours online at
www.pepsiamericassail.com.

Pirate Encampment
& Performance Art

Beaufort H|stor|c Grounds

See and feel what is like to live the
life of a pirate at Beaufort Historic
Grounds. You and the entire family can

°*Americas’ Sail 2006

experience a close-up look at an
authentic pirate encampment in Black-
beard’s neighborhood.

Live Music and Entertainment

Beaufort Music Stage, Beaufort
Waterfront (No Ticket Required)
Enjoy some of the region’s best live

music, featuring performances of pop,
country, reggae and rock.

Marltlme Demonstrations
Saturday, July 1—Tuesday, July 4
NC Marltlme Museum

The NC Maritime Museum will educate
visitors about boat building techniques
and the maritime history of the region.

Artists’ Market

acds
J{ S

JULY 4

Satu raay,

Beaufort Waterfront

Local and regional artists share their
works in a juried arts festival.

EVENT HIGHLIGHTS
Opening Ceremony

ady

NC Maritime Museum Patio
(No Ticket Required) 7

Former North Carolina governors Jim
Hunt and James Martin—Honorary
Chairs of Pepsi Americas’ Sail 2006—
and honored guests and state officials
will welcome ships’ captains to Beau-
fort.

North Carolina Symphony
Friday, June 30

8:30 p.m.

Olde Beaufort Seaport-Gallant’s
Channel

This event is open to the public
ticket is required. Tickets are av
online at www.pepsiamericassail.

WRAL Tall Ships Parade
of Sail
Saturday, July 1

8:30-10:30 a.m. [televised fro
{9:00 a.m.-11:00 a.m.}
Beaufort Channel, Bulk Head Channel
and Inlet Ships Channel 3
[No Ticket Required)

%

Thousands of spectators are expected to



line the shores to view the Tall Ships
unfurl their sails to cannon blasts as
they pass the shores of Atlantic Beach,
Fort Macon State Park, Morehead City
and Beaufort. Beaufort’s own Captain
Sinbad and the Meka /I will escort the
tall ships through the Beaufort Inlet in
the official opening event for Pepsi
Americas’ Sail 2006.

As the vessels come through the
inlet, they will go to Morehead City,
where the largest of the tall ships will
moor at the NC State Port. Remaining
vessels will continue back past Radio
and Pivers Island to Taylor's Creek,
where they will moor at the docks on
the Beaufort Waterfront and Olde
Beaufort Seaport-Gallant’'s Channel.

Sister Cities Art Competition

BB&T Lawn, Beaufort
(No Ticket Required)

Local artists will paint murals and com-

- pete for a chance to represent Beaufort
at an international event hosted by one
of the town’s sister cities.

Carolina Work Boat Review
Sunday, Ju{y 2

T 1Tp.m.

8. sail.com.

. The Carolina Work Boat

brates the: loca[ families who provide
iEa Y Jresh seafood to the world. Join the
" #many spectators along the Beaufort

SCOTT TAYLOR

waterfront and NC State Port to honor
the large fleet of area commercial fish-
ing vessels.

Train Concert

Olde Beaufort Seaport-Gallant's

Channel

Tickets on sale at www.pepsiamericas-
sail.com. 0
Listen to the music of Train and enjoy 00
the seaside view. backp

Americas’ Sail Class B Race pto
Monday, July 3 a
12 p.m.

Atlantic Beach, Sheraton - Ft. Macon
State Park =

Ships leave Olde Beaufort Seaport- ggage
Gallant’s Channel early morning as
Captain Sinbad and the Meka /Il defend 2
their title as winners of the Class B tro- B
phy at Americas’ Sail 2002.

Vessels will participate in a 15-mile A
race on a course designed for favorable
winds and maximum viewing. Captains
and their crews look forward to this

__ friendly rivalry of talent, skill and luck.
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Train, Delbert McClinton Headline Entertainment

Concert Tickets Now on Sale

at Pepsi Americas’ Sail 2006

Grammy Award-winning artists Train and Delbert McClinton headline the enter-
tainment schedule at Pepsi Americas’ Sail 2006 maritime festival in Beaufort and

Morehead City June 30 - July 5. For tickets go to www.pepsi-
americassail.com or call 800-514-3849.

Train ($40) will perform on Sunday, July 2 at 8:30 pm and
Delbert McClinton ($20) will perform on Tuesday, July 4 at
8:30 pm. Both concerts will be held at Olde Beaufort Seaport,
located at Gallant’s Channel in Beaufort, and feature open
seating (no reserved seats).

Train, a Grammy Award-winning group from San

McClinton

Francisco, recently released its fourth album, “For Me, It's You.” The group’s first

Train

three albums generated a strlng
of hit singles including, “Meet
Virginia,” which reached #1 on
Billboard’'s Heatseeker chart in
1998; “Drops Of Jupiter,” which
spent 53 weeks on Billboard’s Top
100 chart in 2001-2002; and
"Calling All Angels,” which hit #1
on the Adult Top 40 chart.
Delbert McClinton is a veteran
artist best known for his unique
blend of blues, rockabilly, country
and R&B. He is best known for
his 1980 hit single, “Giving It Up

For Your Love.” The Lee Boys will open for McClinton, beginning at 7:00 pm.
The NC Symphony will perform a free concert on Friday, June 30 at Olde Beaufort
Seaport that will feature a special overture written for Pepsi Americas’ Sail. Due to

limited seating, tickets are required for this free con-
cert and are available online at www.pepsiamericas-

sail.com.

In addition, Pepsi Americas’ Sail will feature live
music from local and regional acts each day along
the Beaufort waterfront throughout the week. Some
of the notable performers include Tift Merritt (July
1), Jason Michael Carroll (July 2), Donna the Buffalo
(July 3], and Hobex (July 4). A complete list of enter-
tainment is available at www.pepsiamericassail.com.

Fourth of July Parade

Downtown Beaufort
(No Ticket Required)

Beaufort takes pride in its Fourth of July
Parade and this year the crews from
participating ships join in the celebra-
tion of American Independence (Beau-
fort style]. The streets will take on an
international flair with flags, music and
dancing. Cadets and crews in uniform
will join in the march down Front Street.

Delbert McClinton Concert
and Military Appreciation
Night

Olde Beaufort Seaport-Gallant's Chan-
nel

Tickets on sale at www.pepsiamericas-
sail.com.

Sponsored by Pepsi Minges Bottling
Group, the southern rock of country
music star Delbert McClinton will fill
the salt air at this seaside venue.

America Celebrates with
“The Liberty Belles”
Tuesday, July 4

8:30-9:30 p.m.

Beaufort Music Stage Beaufort

in period costumes
ar |l classics, patri-

To cap off the P£p5| Americas’ Sail 2006
in dramatic style, a special fireworks
dlsplay—the largest pyrotechmcal dasg




There’s opportunity here BB&T

AT BB&T, WE SEE BANKING AS MORE THAN JUST BUSINESS. It’s about the very life of a community. A working

commitment to the prosperity of our neighbors, friends and families. So whether you're seeking personal

finance expertise, or financial business planning, come to BB&T. We invest in people.

PROUD SPONSOR OF THE PEPSI AMERICAS’ SAIL 2006

B ANKING I'NSURANCE INVESTMENTS

©2006 BB&T. Member FDIC. Only deposit products are FDIC insured.
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Sinbad the Pirate
Lives His Dream

Lured by the freedom of open waters, Captain Horatio Sinbad
lives for the thrill of sailing. His skills at sea helped bring
Pepsi Americas’ Sail 2006 to the Crystal Coast.

by Rick Smith

parade of tall ships will soon come to

ANorth Carolina’s Crystal Coast, an in-

ternational event drawing participation

from many of the world’s best-known vessels

under sail. And a self-proclaimed pirate from
Beaufort is the reason.

Captain Horatio Sinbad—and his crew of
four Beaufort-area teens—by winning a race as
part of the Americas Sail event in 2002 off the
waters of Jamaica, earned the right to host the
next quadrennial event in his homeport. Now
titled Pepsi Americas’ Sail 2006, the extrava-
ganza will draw people from around the globe
to Beaufort and Morehead City from June 30-
July 5.

Sinbad’s win was no accident. You can sim-
ply look at him and be cast into the world of
sail, salty air and the lure of a pirate’s life upon
the wind-swept seas. He is a skilled seaman, a
survivor of a sinking at sea and a master wood-
worker who spends four hours a day—every
day—maintaining his home on the water.

Standing aboard his hand-built Meka 17, a
54-foot replica of a 17th-century two-masted
pirate brigantine, Sinbad casts his eyes about
the port of Beaufort, longing to get back to the
freedom of the open seas.

He is a throwback to the time when sailing
ships ruled the waves off North Carolina’s
coast, manned by pirates—such as Blackbeard,
who terrorized the very waters Sinbad calls

home—or the watermen who still fish the
banks and shoals off the North Carolina coast,

14 JUNE 2006 PEPSI AMERICAS’ SAIL

and the Confederate blockade runners and
commerce raiders who fought valiantly for the
South in the Civil War.

A tricorn hat rests atop his head; a sword
and pistol are thrust through his belt; a thick
white beard covers his weatherworn face. With
a sparkle in his eyes, he greets visitors with an
“Arrgh!”

His is a life of fantasy—a realization of a
dream dating back to the first time he saw the
Walt Disney movie Zreasure Island at age eight
as a farm boy in Michigan. “T had to be one of
those pirates,” Captain Sinbad—who legally
changed his name 27 years ago—said with a
smile. “It’s my life. I've done this all my life. I
enjoy the history of pirates and privateers. I
read about them all the time.”

To become a pirate, he needed to learn the
skills necessary to navigate and handle a ship of
sail. After building rafts and a small boat in his
father’s woodshop, he ran away at age 16 to
join the crew of sailing ships in the Caribbean.

“Freedom,” Sinbad said without hesitation
when asked why he made the sea his choice for
life. “I like the freedom.”

Land is not where Sinbad wants to be. “I
have never owned a house,” he said with pride.
His four children spent time growing up on
ships, taking correspondence courses when
away at sea. Sinbad has spent most of his life
aboard the Meka II. The name is a Hopi
Indian word translated as “stout, loyal com-
panion” and if a ship can be a man’s compan-

SCOTT TAYLOR
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ion, then the Meka I1 is Sinbads.

Not that life at sea is free of risks, as
Sinbad knows well. The first Meka, a 22-
footer, was sunk by a hurricane 100 miles
out in the Adantic off Norfolk, Va. Sinbad
spent 9 hours in the water before he was
rescued. “T thought that was the scariest
moment of my life,” he recalled, “but there
have been others.”

On land, he does operate a woodwork-
ing shop in Beaufort. At one time he
owned the Spouter Inn restaurant in
Beaufort. “I searched for a means to sup-
port my magnificent obsession,” Sinbad
said with a smile. But whenever possible,
he and Lt. Terry Brown—his “significant

o
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other” for more than 20 years—are mak-
ing sail.

SEAFEVER

“Sea Fever,” the well-loved poem about
the lure of the sea by John Masefield, a
British poet laureate, was written for men
and women like Sinbad.

“I must go down to the seas again,
to the lonely sea and the sky,
And all | ask is a tall ship and a star
to steer her by,”

At the helm, Sinbad is in his realm. He
shouts “back the jib!” or “bringing the

braces around” or “tacking the first’—the
language of navigation under sail. The
1,500-square foot canvas sail carried by the
Meka IT billows as the wind drives the 18-
ton ship that he spent five years and
10,000 hours building.

Taylor Fondren was all of 14 years old
when Sinbad invited him to become part
of the Meka II’s crew in 2002. A some-
what experienced sailor himself, Fondren
and three other teens making up the crew
soon learned that—period dress aside—
Sinbad is strictly business running a ship.

“He’s like most captains—the captain is
always right and if the captain’s wrong, just
remember the first rule: The captain is




always right,” Fondren said with a laugh.
“It was great sailing with him. He is one of
the most knowledgeable people I have ever
met, not just in sailing.”

Sinbad takes great pride in the fact that
North Carolina Governor Mike Easley
commissioned Sinbad to be a “privateer.”
He hands out souvenir pirate coins, and
his Web site is www.pirate-privateer.com.

The 2002 trip covered 3,700 miles and
took 13 weeks. Even with 60,000 sea miles
under his belt, Sinbad described the trip
on his Web site as “arduous.” “Once you
are off shore, there is no one to help you,”
he explained. “You have to rely 100 per-
cent on yourself and your crew.”

At one time the Meka I] was at sea for
nine consecutive days, from Montego Bay
to St. Petersburg, Fla.

“Sailing,” Sinbad said with a gleam in
his eyes, “is not for everybody.”

By the time the cruise was over,
Fondren knew that a true sailor’s life was
not one of leisure.

“I had been involved in sailing for eight
years. I started getting into it through the
North Carolina Maritime Museum’s jun-
ior sailing program,” he recalled. “I sailed
with my cousin; we won a couple of regat-
tas, and I just couldn't stay away from sail-
ing.”

But when he decided to sail with
Sinbad, Fondren admitted, “I had no idea
what I was getting into. There’s a lot of
responsibility being a teenage kid in the
middle of the ocean.

“We were assigned roles as cook, boat-
swain mate, engineer and midshipman.
The cook not only was in charge of cook-
ing, but keeping an eye on the food stock.
The boatswain’s mate was in charge of the
small boats when we would leave Meka I1.
The engineer was in charge of checking a
lot of the mechanical stuff. The midship-
man was the junior officer and had to
make sure everything was running
smoothly.”

It was hard work, according to Fon-
dren: “We worked four-hour shifts, and
two people were always on watch. We
would get a couple of hours sleep when we

u’h
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got the chance.

“Captain Sinbad would tell us what sail
was to come up or to be taken down. We
were expected to know exactly where to go
and what to do so that he could concen-
trate on being captain of the ship, navigate,
and not have to worry that everything was
running smoothly. That was our responsi-
bility.

“We were well trained, we had been
worked really hard, and I would say we
knew our stuff very well.”

To this day, Sinbad is incredulous that
the Meka II won the race, given that his
ship was much, much smaller than others
in the competition. But he knows a good
crew when he builds one.

“The kids caught on quick,” he
recalled. “They might be sea sick or tired
or sweating, but they knew they had to
handle their share of the load. It was the
closest you can get to teamwork.”

Fondren was joined in the crew by
Rebecca Cole, Marty Brown and Fenner
Hoell. Fondren was 14, Hoell and Brown
13, and Cole 12 during their first open sea
adventure. Sinbad had known them and
their families for years before asking them
to sail with him.

“It was pretty much like it was in the
old days,” Sinbad said, referring to the
cramped quarters, rough seas and back-
breaking work—just about everything but
the lash and bottles of rum for the crew,
“but they loved it.”

When picking a crew to defend the
Meka I’ title, Sinbad gave the veterans the
opportunity to sign on again.

“I jumped at the chance,” Fondren said.
The other three are returning, as well.
They will defend their title in the Class B
race for the smaller tall ships on Monday,
July 3, off Adantic Beach.

SINBAD IS READY

“Sailing a vessel from Point A to Point
B takes a lot of skill and sea sense,” he
said. “It requires wood working and metal
working, seamanship and navigational
skills. Many people dont have that
today.” &
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SEA-FEVER

| must go down to the seas again,
to the lonely sea and the sky,

And all | ask is a tall ship, and a star
to steer her by,

And the wheel's kick and the wind’s
song and the white sail's shaking,

And a gray mist on the sea’s face and
a gray dawn breaking.

| must down to the seas again, for the
call of the running tide

Is a wild call and a clear call that may
not be denied;

And all | ask is a windy day with the
white clouds flying,

And the flung spray and the blown
spume, and the sea-gulls crying.

| must down to the seas again, to the
vagrant gypsy life,

To the gull's way and the whale’s way
where the wind’s like a whetted knife;
And all | ask is a merry yarn from a
laughing fellow-rover

And quiet sleep and a sweet dream
when the long trick’s over.
By John Masefield (1878-1967)
(English Poet Laureate, 1930-1967)
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Maritime Museum Friends Welcome Tall Ships

inbad and the Meka II are common

sites on the Beaufort waterfront.

And making improvements to the
area is part of what the tall ships festival is
all about.

Proceeds from Pepsi Americas’ Sail 2006
will benefit revitalization efforts for the
Olde Beaufort Seaport, an expansion proj-
ect of the NC Maritime Museum. Visitors
and maritime enthusiasts are expected to
turn out for ship tours, the Parade of Sail by
the fleet on July 1, concerts, arts festivals

Proceeds from Pepsi Americas’ Sail 2006 will benefit
revitalization efforts for the Olde Beaufort Seaport, an
expansion project of the NC Maritime Museum.

Friends of the North Carolina Maritime
Museum are the official hosts for the event,
working with the New York-based Amer-
icas’ Sail organization.

“Beaufort and Morehead City have
done a wonderful job in preparing for this

and much more, including festivities in
three venues across the area.

Pepsi Americas™ Sail 2006 is part of an
international tall ships celebration that
begins on May 27 with the Fortaleza Sail
Festival in Brazil. Tall ships will race from
Brazil to the Dominican Republic begin-
ning on June 4, and the festivities will cul-
minate in Beaufort and Morehead City
starting on June 30. Highlights include the
Parade of Sail on July 1 and a “Class B”
race on July 3.

Led by the 249-foot-long, triple-masted
Cisne Branco (White Swan) from Brazil, the
tall ships fleet is expected to number at least
14, including the Meka I1.

The largest ships will be moored at the
state port in Morehead City. The smaller
ships will be moored at the Beaufort water-
front and in nearby Gallants Channel.

Americas’ Sail dates to 1986, launched
as an event to organize regular races and
events for tall ships. Sinbad has competed
in the 1998 and 2002 events.
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event,” said William Wendler, who runs the
Americas’ Sail organization. “It is going to
be outstanding. We like the area, we like
the facilities, and the people are certainly
making a maximum effort.”

Preparations have been underway for
three years to host the event—nearly from
the time Sinbad won the Caribbean race.

“Sinbad is one of those personalities
who is truly charming and eclectic,” Wend-
ler said. “He has a special place in the hearts
of people in the tall ship community. I'm
just delighted his community exercised the
option to invite us here.”

Sondra Reed, chairman of the Pepsi
Americas’ Sail ship’s committee, is one of
hundreds of residents in the Beaufort and
Morehead City area who pitched in to
organize Pepsi Americas’ Sail.

“It’s everyone’s dream to do something
like this, but not everyone gets a chance to
do it,” said Reed. “People are going to enjoy
the excitement of having so many ships in
this area for the first time. They will enjoy

the maritime flavor and atmosphere from
the tall ships event, including ships’ lore,
sailing language, pirates, and re-enactments.
It’s just a fantasy.”

Reed sees Pepsi Americas Sail as a “gift”
Sinbad is giving back to his community.

“When Sinbad won that race he did not
realize that this event would be the result of
it,” said Reed, who acts as Sinbad’s agent.
“He thought this would be an awesome
gift. This is an opportunity for the commu-
nity to also see the life he has lived.”

Don Holloway, who lives in Beaufort
and recently took on a full-time job as the
event coordinator, said the region is going to
put on quite a show. More than 1,000 people
have volunteered to help put on the event.

Concerts, featuring Delbert McClinton
and Train, highlight the evening schedule
for two nights. Jumbotron screens will be
set up in Morehead City and Beaufort to
help the crowds watch the Meka II defend
its title. And Capitol Broadcasting/WRAL
TV in Raleigh is planning to broadcast the
Parade of Sail live.

To handle traffic, Transportation Man-
agement Services from Vienna, Va., was
hired. The company has handled traffic for
large events, including the Olympics.

“It’s going to be a world-class tourist
event,” Holloway said.

Watching and participating will be
Sinbad and crew. Theres little doubt many
people, young and old, will stop by the
Meka II to talk with a genuine pirate and
sea captain. Sinbad relishes the chance to
share his story.

“T've had a lot of people come up to me
and say that they admire me. They say
“Why you're doing what you really want to
do’,” Sinbad said. “They had to go to col-
lege, they had to get married, they had to
get a job. They look at me and they realize
that they, too, could have lived their
dream.” &
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Maritime Museum Anchors Coastal History

by Rick Smith
an a few fish mounts, some jars of
C preserved crustaceans, a collection
of fishing tackle and a handful of
bird skins tell the story of seaside North
Carolina?

They did in 1904, when just such a
motley collection was sent to the 1898
International Fisheries Exposition in Nor-
way to represent North Carolina. Not long
after, these items were carted from one
location to the next in an effort to organ-
ize a maritime museum for the state.

Today, under the direction of the
Department of Cultural Resources, as an
agency of the Office of Archives and
History, those same items, along with
whale bones, artifacts from Blackbeard’s
Queen Annes Revenge, a life-saving exhibit,
working watercraft and much, much more
can be found at the North Carolina
Maritime Museum’s location on Front
Street in Beaufort.

“The settlement of North Carolina
started along the seashore and moved
inland,” said Dr. David Nateman, director
of the Museum. “We've seen an increase in
people coming through, wanting to know
how people lived in times past in this area.
The mission of the museum is to preserve
and interpret North Carolina’s rich mar-
itime history for future generations, and
we do that very well.”

And the public seems eager to learn as
the number of visitors to the museum
increases yearly. In 2005, the Maritime
Museum was one of the top 10 museums
visited in North Carolina.

After nearly 80 years of moving exhibits
and transferring leadership from agency to
agency, the museum in Beaufort has been
at its current location for the last 20 years,
with facilities in Southport and on
Roanoke Island. While the Beaufort loca-
tion is the best-known, the other two sites
are developing and generating a lot of local
interest, particularly since the programs
each supports are unique to their regional
identities; for example Roanoke Island’s
sailing programs and Southport’s lecture
series that is standing-room-only.

SCOTT TAYLOR

In 2002, the NC Maritime Museum
helped sponsor Horatio Sinbad and the
Meka II's participation in the Americas’
Sail event. When the Meka II won the
Class B race and Sinbad had the opportu-
nity to choose Beaufort, his home port, as
the only American stop for the 2006
Americas’ Sail, the local pirate immediately
contacted the museum and the Friends of
the NC Maritime Museum organization
about hosting the event.

“It’s going to be a very educational kind
of experience for people not only to visit a
variety of sailing vessels, but there will be a
great many maritime and nautical demon-
strations and activities for families and
children and adults,” said Nateman. In
addition to opening the Museum for
extended hours during the event, staff and
volunteers will be involved with demon-

strations of boat-building, traditional mar-
itime crafts such as knot-tying, oar-mak-
ing, rigging, scrimshaw and sea shanties.
The goal of these events is to give visitors a
real feel for how sailors and seaside villagers
spent their time and lived their lives.

The museum welcomes more than
200,000 visitors annually and offers more
than 350 public programs, including boat-
ing and environmental education events.

It’s also a big draw for school field trips—

more than 10,000 students explore the
exhibits each year. But Nateman believes
that Pepsi Americas’ Sail 2006 could have
a dramatic impact on the demographics of
the museum’s “average” visitor.

Right now, about 65 percent of visitors
hail from North Carolina, 30 percent from
the rest or the country and 5 percent from
international locales. “With Pepsi Ameri-
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TALL SHIPS TIMELINE

793
The first recorded raid by Norsemen takes
place.

897

King Alfred of England
orders the building of a
squadron of specially
designed ships.

1413
King Henry V orders the building of a fleet
of great ships, re-inventing England’s
navy.

1492

Christopher Columbus departs from
Spain in command of the Nina, the Pinta
and the Santa Maria.

1577-1580

Sir Francis Drake cir-
cumnavigates the
globe.

1701-1714

Edward Teach serves
as a privateer during Queen Anne’s War.
Not long after the war’s end, he turned to
piracy as his profession.

1716

Teach, a.k.a. Blackbeard the Pirate, joins
the crew of Captain Benjamin Hornigold.
Not long after, Teach is given a captured
sloop with six cannons to command while
serving under his mentor.

1717

After a particularly good pillaging, Captain
Hornigold retires to Providence and
Edward Teach takes over command of his
ships. The ship from which they stole so
much booty becomes Teach's primary
ship and is renamed Queen Anne’s
Revenge.

May 1718

Blackbeard blockades the harbor of
Charleston, SC, demanding money, sup-
plies and medicine. Weeks later, the town
relents and gives him all he wants.

June 1718

Blackbeard intentionally runs Queen
Anne’s Revenge aground in what is now
the Beaufort Inlet where he steals booty
from his own crew and abandons ship.

Late 1718

At Ocracoke Inlet off the North Carolina
coast, Blackbeard is killed during a battle
with an armed contingent sent by Virginia
Governor Alexander Spotswood and led by
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cas’ Sail 2006 we're going to have a lot of
visitors to this area who will discover
Beaufort and the Crystal Coast for the first
time,” Nateman said. “I think this will
bring a lot of new people to the area who
will become regular visitors.”

FRIENDS OF THE NC
MARITIME MUSEUM

As a State agency, the Museum does
receive state funding, but it also engages in
a significant amount of fundraising, par-
ticularly through the Friends of the North
Carolina Maritime Museum organization.

The Friends of the Museum, organized
in 1979 to support museum programs and
to help the Museum grow, is a private,
non-profit group that supports the activi-
ties of the Museum and develops new pro-
grams that will help enhance the Museum’s
mission. The Friends underwrite new proj-
ects, purchase equipment, fund educa-
tional and public awareness programs and
acquire land and facilities needed for
expansion. The group has provided tools
for the Watercraft Center, donated boats to
the museum’s collection and given vehicles
to the field studies program.

“It’s really through the effort of the
Friends that we have been able to expand
our programming and continue to develop
new programs that deal with new audi-
ences and changing demographics,” said
Nateman.

OLDE BEAUFORT SEAPORT

One of the most ambitious new pro-
grams is the “Gallant’s Channel Annex” or
“Olde Beaufort Seaport” project. Friends
President George Ellinwood says the im-
pact will reach far beyond the walls of the
Maritime Museum.

“This is a statewide project, not a Beau-
fort project or an Eastern North Carolina
project,” said Ellinwood. “This is going to
have a ripple effect on the whole state.”

In 1997, the Friends of the North
Carolina Maritime Museum purchased 35
acres of waterfront property at Gallant’s
Channel for the project. Five acres was
given back to the State as a nature conser-
vation district. On the remaining 30 acres,
the Museum and its Friends organization
are making plans to build an 18th/19th-
century maritime village complex that will

provide the Museum with extensive exhi-
bition space and a replica of a seaside set-
tlement (with a sawmill, foundry and rail-
way system), as well as restaurants, lodg-
ings, nature trails, a conference center, and
water taxis and ground shuttles to other
area attractions.

“We're about to launch our philan-
thropic campaign for Olde Beaufort Sea-
port. With Pepsi Americas’ Sail 2006 we
have a phenomenal opportunity to get the
word out,” said Ellinwood, adding that the
Museum has already received several sig-
nificant donations since news was an-
nounced of the tall ships event and the
Museum’s sponsorship.

“Economically, Olde Beaufort Seaport
will have a serious economic impact on the
area around it,” said Nateman. “We still
have an off-season here, even though it’s
getting smaller, and tourism is a major eco-
nomic engine for the area. The Seaport
and conference center can be utilized year-
round on a local, regional and national
level for all kinds of educational, religious
and military associations that can come
here for conferences and meetings.”

In preparation for Pepsi Americas’ Sail
2006, the Museum is in the process of
rehabilitating the bulkhead, building a
1,400-foot boardwalk, creating a three-acre
great lawn, and providing parking for 250
cars, along with other major engineering
activity at the site, which will also provide
the infrastructure for the next step in real-
izing the final vision. On Friday, June 30,
the Seaport site will serve as the location
for a concert by the North Carolina Sym-
phony celebrating the Pepsi Americas’ Sail
festival with a selection of tall ships berthed
there throughout the event.

While original plans estimated the total
cost of the Olde Beaufort Seaport project
at $40-$60 million, Ellinwood estimates
that as time passes, plans evolve and cost-
of-living is adjusted, the final tally could be
around $100 million.

“The tmeline is dictated to some
degree by our ability to raise funds to de-
velop the project,” said Nateman. “While
we do hope to get some legislative support,
we recognize we'll have to do the lion’s
share of the fundraising to make this hap-
pen. I believe it will gather momentum
with the tall ships event.” &
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Tall Ships Artwork And Auction

by Jennifer Hadra

hile most children were hawking lemonade in their

Wneighborhood during the summer, Steve Goione was

selling shredder crabs to restaurants and tackle shops.

Though he attended school in Northern New Jersey, Goione

spent his summers at his parents’ vacation home on the Jersey
Shore.

“The day school got out in May | was down in Seaside Park,”
Goione said. “| spent every summer until the day before school
started back on the Shore.”

Goione’s life-long love for fishing and marine life, could only be
rivaled by one thing—his passion for art.

It led him to an art degree at the Ringling School of Art and a
job in graphic design at Levolor Blind Company. But memories
of summers spent on the Shore lin-
gered in the back of Goione’s mind. He
continued to search for a way to mix
business and pleasure.

“| graduated, got a job as an assis-
tant creative director, and was in a
shirt and tie every day for five years,
but on the side | was back into fishing
and drawing at the Shore,” Goione
said. “If we caught a shark or a big
fish, I'd illustrate it or draw it hanging
on the scales.”

Appropriately, a chance meeting at
a fishing seminar provided Goione
with a way to combine his two favorite
pastimes.

“After three hours of learning how
to bait and hook a shark, | went up to
the seminar leader, Pete Barrett, to
. compliment him on his photography,
of all things,” Goione said. “During the
conversation, he found out | could do line drawings of fishing
rigs. | was in his office the next morning and started illustrating
for his books almost immediately.”

Within two years, Goione left his cushy desk job for full-time
freelance work. While working as an illustrator for billfish tour-
naments and boat commissions provided a steady income, it
was Goione's partnership with Hatteras Yachts that brought him
national recognition. He became the company’s corporate artist,
drawing original artwork to commemorate special events, the
premiere of new models and the purchase of a private yacht.

“My relationship with Hatteras Yachts really took me to the
next level,” Goione said. “All of a sudden, | became associated
with one of the premier companies in the industry. Besides all of
the work | was doing with their business, they opened the door
to their clients, as well.”

Goione’s work for the yacht company was also the catalyst

|
|
|
|
|

for his involvement with Pepsi Americas’ Sail.

“Hatteras Yachts commissioned me to do a painting for Pepsi
Americas’ Sail, as the company’s contribution to the event,”
Goione said. “Basically, | created an original piece of artwork to
use as they saw fit.”

Goione admitted that while boats and marine life are his
strength, working on the tall ships painting was a challenge.

“| spent 10-15 hours doing research on tall ships because it
was out of my realm,” Goione said. “l walked the docks of
Beaufort numerous times and worked closely with the Ships
Committee to perfect the design. We wanted to represent the
whole event: the ships and the location.”

After much deliberation, Goione 'and the members of the
committee decided to include an
image of the Cape Lookout light-
house in the painting in order to give
the piece a local angle.

“When you look at the painting,
your eye goes right to the light-
house,” Goione said. “So you will be
transformed to Beaufort as soon as
you look at it.”

According to Goione, the painting
involved countless hours of physical
creation.

“| start with a pencil sketch, put
down the watercolors, and then | just
put down tiny dots for the pen and
ink work,” Goione said. "l would say
that the painting has about 40 hours
of pen and ink work. That's what
gives it the detail.”

The committee will auction off
the artwork in an effort to raise
money for the Maritime Museum. According to Linda Staunch, a
consultant for Pepsi Americas’ Sail, a limited number of auto-
graphed copies will be available for purchase; the rendition will
also be used for T-shirts, caps and other commemorative pur-
poses.

“We wanted a painting that would depict the tall ship in the
Carteret County environment, and Steve gave it that unique per-
spective,” Staunch said. “Steve was enthusiastic about this and
we plan to have him here, available and involved during the
week of Pepsi Americas’ Sail.”

In addition to his work with Hatteras Yachts and Pepsi
Americas’ Sail, Goione is the official artist for 16 national fishing
tournaments each year, including the Bermuda Big Game
Classic and the Pirates’ Cove Big Game Tournament. He cur-
rently resides in Wilmington with his wife Terri, 14-year-old
twins Shane and Ashley and 13 year-old daughter Shelby. &
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Royal Navy Lieutenant Robert Maynard.
Maynard returns
to Virginia with
Blackbeard's sev-
ered head hang-
ing | from  his
sloop’s bowsprit.

1733
The Royal Naval Academy is established
in Portsmouth, England.

1747
Beaufort, NC, is captured and plundered
by the Spaniards.

1756

Construction begins on a fort to guard the
entrance to Beaufort Inlet. Fort Dobbs is
never finished and the inlet remains
undefended during the American
Revolution.

1781

After defeat at the Battle of Chesapeake
Bay, the British Army surrenders at
Yorktown.

1782
Beaufort, NC, is captured and plundered
by the British.

August 4, 1790

The United States Congress authorizes
building “ten boats” as a “fleet of cutters”
to protect the new nation’s coastline.
These boats are the forebearers of the
United States Coast Guard.

1808-1809

As part of the United States government’s
efforts to build a national defense chain of
coastal forts to protect itself, a small
masonry fort is built to guard Beaufort
Inlet.| It is abandoned after the end of the
War of 1812 and by 1826, shore erosion
and a hurricane sweep it into the ocean.

1826

Construction begins on a fort, named for
state senator Nathaniel Macon, to guard
Beaufort Inlet and Beaufort Harbor.

1834
Fort b‘llacon is garrisoned.

April 12, 1861
The Civil War begins.
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Coast Guard Prepares on

all Fronts for Big Event

The Coast Guard is ready for Pepsi Americas’ Sail 2006.
The sector commander offers insights, advice and some
caution for boaters during the event.

by Patricia Staino

go back pretty far. After all, their first

rescue was performed by members
of the Cape Lookout station. On the Coast
Guard’s official Web site it's noted that “the
Service gained its greatest reputation from
the activities of the crews that were sta-
tioned along the Outer Banks of North
Carolina, commonly known as the ‘Grave-
yard of the Atlantic.”

Today, the Coast Guard plays a signifi-
cant role in coastal life, with approximately
600 personnel stationed in North Carolina.
This summer, along with its daily responsi-
bilities to keep the waterways and coastal
areas safe and secure, the Coast Guard will
play a major role in Pepsi Americas™ Sail
2006. The state headquarters of the Service
is located on Atlantic Beach, not far from
the center of the festivities, further under-
scoring the importance of the Crystal
Coast’s role in North Carolina’s rich mar-
itime past, present and future.

Following is a conversation with Coast
Guard Commander Dean Lee:

Q. How long has there been a
Coast Guard Station here?

A. There’s been a Coast Guard station
here since the 1930s, but I'm not a Coast
Guard station. What I am is command
and control for all the operational forces
in the state of North Carolina. We coordi-
nate all the operations in the state from
here. It is called a sector, and my title is
Commander, Coast Guard, Sector, North
Carolina. My overall responsibility is to
provide command, control and support to
all the operational units. That includes
nine stations, four cutters, a marine safety
unit in Wilmington and three Aids to

T he Coast Guard and North Carolina

Navigation teams.

Q. Has that headquarters always
been in Atlantic Beach?

A. There used to be three major com-
mands in the state of North Carolina: a
Coast Guard group here called Coast
Guard Group Fort Macon that provided
all command, control and support for all
the operational units from Drum Inlet to
South Carolina; stations in the north got
their command, control and support from
Coast Guard Group Cape Hatteras; and
the Marine Safety Office in Wilmington.
We merged all three commands in August
of last year and created the sector so it’s
one-stop shopping in the state of North
Carolina.

Q. Why was Atlantic Beach chosen
as the headquarters of the sector?

A. Geographically, its central to all
units in the state, and we had the space and
the capacity to set up a command head-
quarters here without having to build new
buildings at the taxpayers’ expense.

Q. What role has the Coast Guard
played in North Carolina’s maritime
past?

A. We go back years, all the way back to
the US Lifesaving Service when we had the
small lifeboat stations stationed up and
down the east coast. Our job then was
watching for mariners in distress and saving
their lives.

Q. What keeps the Coast Guard
busiest in North Carolina?

A. We're busy every day. The beauty of
these jobs is that you do something differ-
ent every day and you never know what is
going to happen when that radio crackles
or that phone rings. It can be search-and-
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rescue one day, the next day an oil spill, or
one day an inspection issue.

Q. What role will the Coast Guard
play in the Pepsi Americas’ Sail event?

A. As the Captain of the Port of the
state of North Carolina, 'm responsible
for ensuring we're maintaining adequate
security for the event for the safety of com-
merce, as well as the general maritime pub-
lic. When you've got an event of this mag-
nitude, no one agency’s forces can do it by
themselves. We call this a surge operation,
and were teaming up with the federal,
local and state law enforcement agencies to

come together under a unified command
so we can multiply our forces, combine
our jurisdictions and get the job done.

Q. How long does it take to pre-
pare for an event like this?

A. We started thinking about this last
year.

Q. What will be the biggest con-
cern for you during the five days of
the event?

A. This is bigger than just the water
side. There’s a land side component, too.
But on the water side we're worried about
boats and yachts and traffic congestion,

ommander Dean Lee
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WRAL-TV to Televise
Parade of Sail Live

Even if you can’t make it to
Beaufort for Americas’ Sail 2006, you
still have a chance to watch one of
the week’s most spectacular sights:
the Parade of Sail. WRAL will broad-
cast the Parade of Sail live across
North Carolina in high definition,
providing viewers the chance to see
more than a dozen tall ships sail into
Beaufort Inlet during the procession
that serves as the kickoff for the
week'’s festivities.

WRAL will provide live coverage,
hosted by Bill Leslie and Debra Mor-
gan, from 9:00 a.m. to 11:00 a.m. on
Saturday, July 1. The high-definition
broadcast will air simultaneously on
WILM-TV (Wilmington] and WUNC
(statewide), and will be streamed live
internationally on the WRAL web site
at www.wral.com.

“We're thrilled to bring this excit-
ing event to people across North
Carolina live,” said Jim Goodmon,
chief executive officer of Capitol
Broadcasting Co., which owns WRAL
and WILM. The company is a major
sponsor of Americas’ Sail 2006 and
will broadcast live news reports from
the event throughout the week.

Viewers will be able to enjoy the
Parade of Sail from five different
camera locations, including live shots
from aboard one of the tall ships and
aerial views provided by Sky-5.

Following Pepsi Americas’ Sail,
WRAL will produce two commemo-
rative DVDs that will be sold at the
N.C. Maritime Museum and on the
WRAL web site. The DVDs will in-
clude a two-hour program that cap-
tures highlights from the week's
events and a 30-minute program
focusing on the development of Olde
Beaufort Seaport, a turn-of-the-cen-
tury maritime village being devel-
oped by the N.C. Maritime Museum.
Profits from the sale of the DVDs will
benefit the development of Olde
Beaufort Seaport.
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April, 14, 1861

Local North Carolina militia forces from
Beaufort seize Fort Macon for the state of
North Carolina and the Confederacy.

1862

Fort Macon is attacked and falls back into
Union hands. For the rest of the war, it
serves as a coaling station for navy ships.

1898

A collection of a few fish mounts, some
preserved crustaceans, fishing tackle and
bird skins are pulled together to represent
North Carolina at the 1898 International
Fisheries Exposition in Norway.

1903
Fort Macon is closed.

1904

The items collected for the 1898 Expos-
ition in Norway are put on display for the
public at the US Fisheries Laboratory in
Beaufort, NC.

January 28, 1915

The Coast Guard is formed by consolidat-
ing the Life Saving Service and the Rev-
enue Cutter Service.

March 17, 1915

The first rescue by
the United States
Coast Guard is
accomplished by
members of the
Cape Lookout, North Carolina Station.

December 1919
Coast Guard begins a “war” on rum-run-
ners during Prohibition.

1923

North Carolina buys Fort Macon from the
United States government and opens its
second state park.

1934-1935

The Civilian Conservation Corps restores
Fort Macon. Later, it is garrisoned for the
last time during World War 1.

1959

Funding and organization for a maritime
museum was delegated to the NC Depart-
ment of Agriculture, placing it under the
banner of the NC Museum of Natural His-

tory.

1967

Captain Horatio Sinbad builds and launch-
es the Meka II, a half-scale replica of a
17th-century, two-masted pirate brigan-
tine armed with six cannons.

1975
' The North Carolina Maritime Museum is
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officially named and shifts its focus to
encompass maritime history, as well as
coastal natural history.

April 1979
The first woman assumes command of a
Coast Guard cutter.

1985

NC Maritime Museum moves to its first
permanent location, a new building on
Front Street in Beaufort donated by Mrs.
Evelyn Chadwick Smith.

1986

The Four Sisters’ Project, the forerunner
of the Americas’ Sail, is conceived. The
“Four Sisters” refer to four sister ships—
Gloria, Guayas, Cuauhtemoc, and Simon
Bolivar—that are the centerpiece of Frank
0. Braynard’s idea to initiate regularly
scheduled tall-ship races in the Western
Hemisphere.

September 10, 1992
Americas’ Sail is officially incorporated in
the old whaling community of Hudson, NY.

1995

The first Americas’ Sail race is held with
23 ships participating. The trophy goes to
Venezuela’s Simon Bolivar and sailed with
her on all her voyages.

1996

A shipwreck salvage company discovers a
shipwreck off the coast of Beaufort, North
Carolina, that is believed to be the Queen
Anne’s Revenge. The recovery of artifacts
is begun by underwater archaeologists.

1997

The Friends of the NC Maritime Museum
acquire 36 acres of land on Gallants
Channel to develop Olde Beaufort Sea-
port, a “living museum” reminiscent of a
turn-of-the-century maritime village. The
Museum itself becomes an agency of the
NC Department of Cultural Resources.

2002

Captain Horatio Sinbad, Beaufort’s local
pirate and sailing legend, wins the Amer-
icas’ Sail 2002—Jamaica Class B race. As
the winner, he -

earns the right to
choose where he
will defend his
title four years
later. Captain Sin-
bad chooses his home port of Beaufort,
NC, as the final and only US port for the
Americas’ Sail 2006 event.

June 30 to July 5, 2006

Pepsi Americas’ Sail 2006, a celebration of
tall ships, takes place in Beaufort and
Morehead City, NC.
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and how can we safely corral people, man-
age that traffic and still let them come and
go as they desire. Our goal is not to shut
the port down. I want to allow the boating
traffic—boaters that are out here for the
event, those transiting to the area, those
here for commerce or just trying to get
from one point to another—to be able to
get where they want to go with only minor
inconveniences. But let me say this: there
will be inconveniences during the height
of these events, particularly during the
Parade of Sail. We're going to have to
establish some restricted zones, but we’re
going to try to minimize the effect on the
boating public.

Q. What's the most important thing
boaters attending the event can do?

A. Number one—bring your common
sense with you. Number two—expect that
there will be a lot of traffic and thus,
delays. Proceed with caution. Be aware this
is a big event and getting here by boat may
not be your best option.

Q. As a resident of the area, what
are you looking forward to about
the race?

A. T always like a bit of excitement as
long as it’s safe excitement.

Q. What do you think of North
Carolina and the Crystal Coast area?

A. I'm a native of Richmond, Va., but I
love the state of North Carolina. This is
the second time I've been so fortunate to
be stationed here, and my wife and I have
decided that this will probably be where
we retire. | specifically like the Crystal
Coast, and I have lived all over the coun-
try. The Coast Guard transfers us every
two to three years, and I've lived on the
East Coast, the West Coast, north and
south, and every place I've kind of sized it
up. But we decided on this area because it’s
a good package deal ... and the beaches
and fishing are absolutely superb. &
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Imagine for a minute, a bank that actually invests in you. That’s right. A bank that
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www.rbccentura.com, for the banking center nearest you.

Proud to support the Pepsi Americas’ Sail 2006

RBC
Centura

building a better bank
one customer at a time®

© 2006 RBC Centura Bank. Member FDIC. www.rbccentura.com
® Registered trademarks of Royal Bank of Canada. Used under license.
o3 RBC Centura is a trade name used by RBC Centura Bank.
LENDER ® “Building a better bank, one customer at a time.” is a registered service mark of RBC Centura Banks, Inc.




"ﬂ

Y
L_AA Pepsi® Americas’ Sail 2006

* Perst.
AMERICAS’ SAIL

2006

Tall Ships Profiles:

A Look at
the Fleet

CISNE BRANCO

The majestic Cisne Branco (“White Swan”) stretches 249 feet in
length, carries three masts and is the unofficial “foating embassy”
for the Brazilian Navy.

The Cisne Branco, used mainly as a training ship, often attends
international events as a representative for Brazil. Her name is
derived from the lyrics of the Brazilian
Navy anthem that compares the car-
riage of a navy vessel to the grace of a
white swan. Built in 1999, she is one of
the world’s newest tall ships.

She made her maiden voyage from
Lisbon, Portugal, to Rio de Janeiro to
commemorate the 500th anniversary of
mercantile and merchant trade between
the two countries stretching back to
Portugal’s colonization of Brazil in the
16th century.

The Cisne Branco, classed as a
square-rigged clipper, is a replica of the
US Coast Guard barque Eagle, and a
sister ship to the Stad Amsterdam of the Netherlands.

During Pepsi Americas Sail the Cisne Branco will be moored at
the NC State Port of Morehead City.

by Rick Smith
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A.J. Meerwald

A.J. MEERWALD

The A.J. Meerwald, a gaff-rigged schooner carry-
ing two masts, stretches 115 feet. Built in 1928, she
was originally an oyster-dredging schooner in
Delaware Bay.

During World War II, she was commandeered
and used by the Coast Guard as a fireboat along the
Delaware River. The schooner carries 3,562 square
feet of sail with a rig height of 70 feet.

In 1995, the A./. Meerwald underwent an authen-
tic restoration and is listed on the National Register
of Historic Places.

Designated as the official tall ship of New Jersey,
the A.J. Meerwald's homeport is Bivalve, NJ. She is
part of Delaware’s Bayshore Discovery Project.

ADA MAE

The Ada Mae, a skipjack, is one of only 20
remaining skipjacks and is believed to be the only
surviving one of its kind built in North Carolina.
Stretching 62 feet in length and carrying one mast,
she was constructed by Captain Ralph Hodges in
Rose Bay, NC, in 1915 and named for his sister. She
was utilized for oyster dredging on the Chesapeake
Bay, as well as the Albemarle and Pamlico Sounds in
North Carolina when the commercial oyster indus-
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try represented the livelihood for many watermen. She is
the last remaining example of a commercial working sail
vessel built and used in North Carolina.

The Ada Mae, with a mast towering more than 53 feet
in height, carries 1,200 square feet of sail. She has been
fully restored and is now used as a sailing classroom by the
non-profit Carolina Coastal Classrooms that uses her to
promote understanding and appreciation of North
Carolina’s coastal waters and maritime heritage through

hands-on shipboard experiences.
The Ada Maes homeport is New Bern, NC.
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ALLIANCE
Stretching 105 feet in length, Alliance is a three-masted,

gaff-rigged schooner based in Yorktown, VA.

Privately owned, Alliance still sails the Chesapeake Bay
offering guests the opportunity to learn about tall-ship sea-
manship and navigation. She is a regular sight along
Yorktown'’s Riverwalk Landing during summers, and she
winters in the Caribbean.

Built in 1995, Alliance, carrying a crew of four, is
among the newest ships in the fleet. With masts towering
63 feet in height, she carries 2,800 square feet of sail.

Her homeport is Yorktown, VA.



BEAUFORT WINE & FOOD WEEKEND
April 26 - 29, 2007

www.beaufortwineandfood.com

Here in Beaufort we live the laid back life. Sunsets dictate our daily schedules and ocean
breezes temper our moods. But when it comes to life’s finer things, we accept nothing but
the best! The Beaufort Wine & Food Weekend combines a series of carefully crafted events
to create an unforgettable cultural experience. Whether you are a fledgling connoisseur or a
veteran oenophile, we promise an experience that will educate and entertain. Sante!

The Beaufort Wine & Food Weekend showcases great wineries and winemakers from
around the world. The synergy between Historic Beaufort, its restaurants, inns, shops and
people translate into a first class event for both consumers and the business community.
The funding provided to the North Carolina Maritime Museum and The Beaufort Historical
Association is an important benefit from this event.

The Beaufort Wine & Food Board would like to thank all of our 2006 sponsors for their help
in bringing this world class event to the doorsteps of coastal Beaufort. In addition, with their
support more income from festival ticket and event sales went directly toward maintaining
Historic Beaufort Heritage.
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Patron Sponsorship

Al Adams
Glenn Andrews

Dr. Joseph Archie

Guy & Marie Arcuri
Charles Barham

Gary & Martha Blake-Adams
John Atkins

Joe & Vickey Barwick

Zach & Blanche Bacon
Penni Berrymen

Jack Best with Hope Derby
Richard Bierly

Alan Blankenship

Hal Blondeau

R. J. Blondeau

W. E. Bolton Construction &
Service, Bill & Katy Bolton

Ed & Mary Martin Borden
Sandy & Margaret Brock
Myrtilla Harvey Brody
Fred Bunn

Ed &:Claire Burdett

lr & MFgJeff Calamos

Carolina Medical Products Co,

Henry Smith:.
Mildred Cobb Carr
Ann Carter

Carteret County Economic
Development

Dr. & Mrs Robert A. Cerwin
Donnie & Bette Cobb

Floyd Cohoon Jr.

Mr. & Mrs. Tom Coxe

Fred & Betty Crisp

Hugh & Nan Cullman
Frank Daniels Jr.

Deans Gas Co. Inc., John F. &
Barbara C. Deans

Russell & Lynn DeMent
Dan & Kay Donahue
k- E Doolan

Howard Dozier

Worth Dunn

Leah Evans

Ralph Falls llI

Ralph Falls Jr.

W. Kurt Fickling

Joyce Fitzpatrick & Jay Stewart
Alex & Jan Floyd
Thomas & Jane Franklin
Mrs. Charles W. Gaddy
Roland & Jill Gammon
John Gardner

Raymond H. Goodmon Il
Miriam W. Green

Oscar Greene

Marshall Gurley

John & Polly Hagle
Chris & Jane Heaton
Thomas Hogshead I
AshleydeH0oks

Charlie Hoover

Bill & Jackie Hubbard
Lee & Branchie Jenkins

The Jernigan Law Firm, Leonard
& Betsy Jernigan

Horace & Trudy Johnson

““Joe & Susan Johnson

Keith Smith & Lisa Jones
Seby Jones Jr.

Jack & Sure Jordan

Anna Knops

Dr. & Mrs. William Lambeth
Walter Laroque

Mike Laws

Lee Air Conditioning, Robert

Russell
Joel Leander
John G. Lewis
Frank & Mimi Liggett
Walker & Rose Lang
Henry MacNair
Roland & Bette McClamroch

Kenneth F. McDonald

Carl Meares

Paul & Martha Michaels
Carlton & Ann Midyette
Brent Milgrom

Courtney Mitchell

Robert T. Monk Ill

Vic & Pat Moore

Eddy & Barbara Myers
Emily Newsom

Mark O'Neil

Chuck Parker

James Peden

Bill & Happy Procter

Ward & Charlotte Purrington
Surry Roberts

Pete & Cece Scott

Cecil Sewell

Robert & Sandra Shackleford
Bill & Martha Anne Sigmon
Kerry & Laura Sinclair
Claude Snow

Sampson & Mary Starling
Trawick H. Stubbs

Melanie Taylor

Port City Electric Company,
Lynn Tew

Mr. & Mrs. J. Harold Tharrington
Richard & Alice Tilghman
Steve Trent

T. C. Van Der Voort

Ann Walker

Bob Warren

Elizabeth Watson

Julia Wax

Heywood Weeks

Al Williams

Keith & Anna Willis
Mason & Cathy Williams
Dr. Wink & Christy Cline

This list includes all agreements reached by 5/1/06.
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Community Sponsorship

Retail - Business

Adams Rib Rub, Garner

ALB Decorator Fabrics, Morehead City
Arts & Things, Morehead City

Beaufort Trading Company, Beaufort

Dee Gee's Gifts & Books, Morehead City
Emerald Isle Gift Baskets, Emerald Isle
Fantasy Food Emporium, Beaufort
Handscapes Gallery, Beaufort

Hatteras Television Productions, Beaufort
Interiors by the Sea, Morehead City

The Kindred Spirit, Beaufort

Quilt Cottage, Swansboro

Rocking Chair Bookstore, Beaufort
Roses of Morehead City and Beaufort
Sea Baskets, Morehead City

Sealevel Woodworks, Sealevel

Shore Décor, Morehead City

Tassels of Morehead City, Inc.

The Athlete’s Foot, Morehead City and New Bern
Signtech, Raleigh

Hotels - Bed & Breakfasts
Best Western, Cedar Point
Comfort Inn, Morehead City

Cousins Bed & Breakfast and Spice Shop, Beaufort

Inlet Inn, Beaufort
Pecan Tree Inn, Beaufort

Real Estate Sales, Rentals and Services

Atlantic Beach Realty, Atlantic Beach

Bluewater GMAC Real Estate, Atlantic Beach

Brown & Curtis Home Services, LLC, Emeraldiisle

Emerald Isle Realty, Emerald Isle ,

Cannon & Gruber, REALTORS, Atlantic Beach

Coastal Heritage Builders and Realty,
Morehead City

Coastal Property Care, Atlantic Beach

Brenda Ballard of ERA Tetterton, Emerald Isle

Donna Hales of ERA Tetterton, Emerald Isle

Keller Williams Realty, New Bern

Christina Ward of Keller Williams Real Estate,
New Bern

Kivett's Happy House Realty, Morehead City

Linda Rike Real Estate, Morehead City

Mercer Realty Inc., Beaufort

Realty World - First Coast Realty, Beaufort

Harriet Joyce of Realty World - First Coast Realty,
Beaufort

The Holland Group, Beaufort

The Star Team, Atlantic Beach

Weichert, Realtors® -Olde South Associates,
Debra Travers

Weichert, Realtors® -Olde South Associates,
Larry Federer

Weichert, Realtors® -Olde South Associates,
Virginia Federer

Weichert, Realtors® -Olde South Associates,
Alison Jaeger

Weichert, Realtors® -Olde South Associates,
C.W. "Pete” Dressel

Weichert, Realtors® -Olde South Associates,
Vicky Stumpe

Women'’s Council of Realtors, Crystal Coast Chapter

Automobile Dealerships

Morehead City Ford

Rick Gladwell Chrysler Plymouth Dodge Jeep
of Morehead City

Marinas - Boating - Aviation

70 West Marina, Morehead City

Beaufort Yacht Sales, Beaufort

Beta Marine US Ltd., Arapahoe

Mack Boring & Parts Company, Wilmington
Mud Bucket Dredging, Morehead City
Segrave Aviation, Beaufort

Southern Skimmer Boat Company, Beaufort
Tow BoatUS, Beaufort

Town Creek Marina, Beaufort

West Marine, Morehead City and Atlantic Beach

Real Estate Development - General

Contractors
Boulia Enterprises, Newport
Creekside Construction Company, Beaufort
Group Ill Mgt., Inc., Kinston
JBJ Properties, Rocky Mount
Waterfront Lifestyle Properties, Morehead City

Civic and Nonprofit Organizations

Beaufort Business Association

Beaufort Women's Club

Carteret County Chamber of Commerce,
Morehead City

Downtown Morehead City Revitalization Association

East Carolina Community Development
Onslow County Tourism, Jacksonville

Potters for Parkinson's, Beaufort :

St. Andrews Episcopal Church, Morehead City:
Town of Emerald Isle

Restaurants

Beaufort'Grocery, Beaufort

Blue Moon Bistro, Beaufort

Boardwalk Café, Beaufort

Clawson’s 1905 Restaurant & Pub, Beaufort
Dock House Restaurant, Beaufort

Floyd's 1921 Restaurant, Morehead City
McDonald’s, Morehead City

New York Deli, Atlantic Beach

RAP’S Grill and Bar, Morehead City

The Sandbar Restaurant and Tiki Bar, Beaufort

Sanitary Fish Market & Restaurant, Morehead City

Sharpies Grill & Bar, Beaufort

Smithfield's Chicken ‘N Bar-B-Q, Morehead City
Subway of Beaufort

Cru” Wine Shop & Wine Bar, Beaufort

This list includes all agreements reached by 5/1/06.

Media - Printing - Direct Mail - Shipping
Eastern Offset Printing Co., Atlantic Beach

Gold Star Direct Mail & Marketing, Emerald Isle
Impressions Magazine, Greenville, NC
NCCOAST Communications, Morehead City

The UPS Store, Morehead City

Fitness - Recreation

Core Sound Kayaks & Touring, Co., Straits
Pirate Queen Paddlers, Morehead City
Sports Center Health Club, Morehead City

Fuel - Energy - Electric

Coastal Power Sources, Morehead City
JM Davis Industries, Morehead City
Pride Electric, Morehead City

Cosmetics - Babysitters - Services

Nancy’'s Nannies, Morehead City

A Splash of Beauty, Carolyn W. Dennis,
Morehead City

Debbie Fisher, Mary Kay Cosmetics, Morehead City

 Keith and Willie Lambert - Artists, Beaufort

Engineering - Consulting
R. Bradley & Associates, LTD DRA MRI,
Morehead City

Banking - Financial Services - Insurance
Cooperative Bank, Morehead City

First Flight Credit Union, Greenville

Harvell & Company, CPA, Morehead City

Marine Federal Credit Union, Jacksonville
Potter & Phillips Insurance, Beaufort

Sound Bank, Morehead City

Building Supplies - Mechanical -
Manufacturing

Baker Mechanical Inc., Beaufort

Hickory Springs Manufacturing, Hickory

Safrit’s Building Supply, Beaufort

Business Services - Utilities

GDS Republic Services, New Bern

TMX Shipping Co. Inc., Morehead City

W.C. Leeuwenburg, Inc., Marine Surveyors,
Consultants,

Investigators, Morehead City

Individuals

Betty Ann Evans, Morehead City
Gail Barnes, Beaufort

Lynn Eury, Beaufort

Richard H. Bierly, Morehead City
Rick and Gayle Hill, Beaufort
Sallie Lee, Beaufort
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COMPASS ROSE

Built in 1970 in Nova Scotia, the gaff-rigged schooner
Compass Rose is a replica of an 18th-century schooner car-
rying two masts and stretching 55 feet in length. Her
homeport is Key West, FL.

The Compass Rose, owned by Ken and Madeline
Bartig, has always been a private yacht and has never had
to suffer the hard abuse of the Charter Service.

She has participated in maritime and tall-ships events
and projects, including assistance for endangered species—
such as research on the Giant Leatherback Turtle. In addi-

tion to participating in scientific work and being featured in
several educational and entertainment films and commer-
cials, the Compass Rose has been included in a book high-
lighting the world’s 50 most extraordinary yachts.

JEANIEB

A two-masted, gaff-rigged schooner, the Jeanie B was
built in 1986. She is owned by Lee Sutton and her home-
port is Greenville, NC.

The 72-foot-long vessel operates as a school ship with

OUR ENERGY GOES INTO MILLIONS OF HOMES.
AND COUNTLESS GOOD CAUSES.

We do more than deliver the power
that makes communities tick. We work
with state governments, economic
development agencies and many others
to attract companies, create jobs and
expand industry. The relentless pursuit
of excellence. It's what we're all about.

progress-energy.com

‘.:‘ Progress Energy

People. Performance. Excellence.
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800-334-0682

All of us benefit from vibrant North Carolina Ports. North Carolina
workers depend on imported raw materials like lumber, rubber,
steel and chemicals to keep factories busy and businesses
running. Their jobs also rely on the export of poultry, fertilizer,
forest products and manufactured goods. All this means more
jobs, more income and more tax revenue. @ MOREHEAD CITY

Without a doubt, when our ships come in, ‘NORTH
all our lives are better. CAROLINA
PORTS

910-763-1621 = www.ncports.com WILMINGTON
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the North Carolina Scuola della Bussola, or The North
Carolina School of the Compass. She spends her summers
sailing with Camp Sea Gull and Camp Seafarer campers.
Campers sail on two-week educational and seamanship
programs aboard the Jeanie B learning small-boat sailing

and coastal and celestial navigation.

The Jeanie B carries 1,200 square feet of sail, her rig-

ging rising 56 feet in height.

She has operated as a sailing school since 2002.

LEOPARD

Another two-masted, gaff-rigged schooner, the Leopard

launched in 1994.

She is built along the lines of a French pilot schooner

designed by Jean Marestier in 1821.

Stretching 75 feet in length, the Leopard resembles a
Baltimore Clipper. She is built for speed, winning the
1995 Great Chesapeake Bay Schooner Race. Baltimore
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Clippers were fast, highly maneuverable vessels designed
to elude the British navy in the 1790s.

The Leopard is owned by Captain Jeff Thomas and her
homeport is Richmond, Va.

MARGARET

The Margaret, at 102 years old, is one of the few sur-
viving yachts of the Edwardian Era and among the oldest
ships participating in Pepsi Americas’ Sail.

Stretching 65 feet in length, the cutter-rigged sloop, or
yawl, was restored to her original grandeur and steel hull
design in 1996. Her rig stretches 64 feet in height, carry-
ing 1,256 square feet of sail.

The Margaret was drafted into service by the US Navy
during World War II. Struck by a gale off Nantucket, RI,
the Margaret was given up for lost. But she survived, mak-
ing port in Ocracoke, NC, 20 days later.

The Margaret has been in the family of Captain




Margaret

Bucko Edwards and his wife Sharon for 37 years. She is
the sister ship to the Cock Robin 2. Margarets homeport
is Bristol, RI.

PHOENIX

Built in 1984, the Phoenix is a two-masted, gaff-rigged
schooner. She is a replica of coastal schooners once com-
mon on the Long Island Sound at the turn of the century.

The Phoenix, which has a steel hull, stretches 71 feet in
length. Her rig rises 60 feet in height, carrying 1,600
square feet of sail.

" Phoenix

Originally used to haul cargo, the Phoenix once served as
a training vessel for the Long Island US Naval Sea Cadets.

The Coastal Ecology Learning Program purchased the
Phoenix in 1993 and returned her to the waters of Long
Island Sound from the Bahamas. Her homeport is Oyster
Bay, NY.

SERENITY

The Serenity is a two-masted, gaff-rigged schooner
designed by Tom Colvin and built by Custom Steel Boats
from Arapaho, NC, in 1986. A two-time winner of the
Great Chesapeake Bay Schooner Race, she was restored in
2000. She stretches 63 feet in length and her rig reaches
54 feet in height and carries 1,544 square feet of sail.

The Low Sea Company purchased her in the spring of
2000 and brought her to Cape Charles on Virginias
Eastern Shore. Serenity offers group charters designed to
develop an understanding and appreciation of the mar-
itime history and ecology on the Chesapeake Bay or learn
sail training and seamanship skills, as well as birding trips
every October in conjunction with the Eastern Shore
Birding Festival. Serenity also participates in pirate battles
and tall ships festivals around the country. Her homeport is
in historic Cape Charles, Va., 10 miles from the mouth of
the Chesapeake Bay.
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MEKA Ii d .
Hand built by owner Captain Horatio Sinbad of Beaufort, L
the Meka I1is a 54-foot, half-scale replica of a 17th-century

two-masted pirate brigantine.

Caprain Sinbad began building the Meka II in 1965.
Using 10,000 man-hours to finish, she was launched in 1967.
His first ship, the 22-foot Meka I, was sunk in a hurricane
off the Virginia coast.

Meka (pronounced mee-ka) is the Hopi
Indian word for “stout, loyal companion.”

Caprain Sinbad and his able Lt.
Terry Brown have taken the Meka I ~™
on many seafaring adventures. They
have traveled throughout the East
Coast, the Gulf of Mexico, Bahamas,
Jamaica, Cuba and the Cayman Islands.
Sinbad has taken many crews on sail
training and historical educational
voyages following in the wake of the
great pirates and privateers. In
2002, Caprain and crew _-¥
guided the Meka IT to victory "y
in the Americas Sail Class B "b)
race in Montego Bay, Jamaica, , ;
which earned Sinbad the right to
host the 2006 event at Meka I1s
home port of Beaufort, NC.
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THREE BELLES

A ketch designed by Hugh Angleman and
Charlie Davis, the Three Belles was built in
1966 by the American Marine Company in
Hong Kong,.

The two-masted ship stretches 54 feet in
length. Her rig reaches 57 feet in height and
carries 1,017 square feet of sail.

The original owners sailed her from Hong
Kong to Greece and later to the United States.

The Three Belles maintains her homeport
in Rockport, Maine. and Beaufort, NC.
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Tall Ship Rig Types
Top Row L-R: Two Master Schooner, Brigantine, Topsail Schooner

Middle Row L-R: Full Rigged Ship, Barquentine
Bottom Row L-R: Three Masted Schooner, Brig

Tall Ship Classifications

Class A: All square-rigged vessels over 120 ft.
(36.6m] in overall length and all fore and aft rigged
vessels over 160 ft. (48.8m] in overall length.

Class A, Division Il: All square-rigged vessels with
an overall length less than 120 ft. (36.6m). Square-
rigged vessels include ships, barques, barquen-
tines, brigs and brigantines.

Class B: Fore and aft rigged vessels between 100
ft. (30.5m) and 160 ft. (48.8m] in overall length.
Fore and aft vessels include topsail schooners,
schooners, ketches, yawls, cutters and sloops.

Class C: All other fore and aft rigged vessels with
at least a waterline length of 30 ft. (9.14m) Note:
Overall length is defined as the length between the
forward end of the stern post and the after end of
the stern. It does not include the bowsprit, pulpit,
or any other extension at the bow or stern.

We're not just in your neighborhood,
we're in your corner.

STOP BY A WACHOVIA FINANCIAL CENTER TODAY

We're here for you, with the financing to fuel your dreams. The foresight to secure your
future. And the flexibility to follow your lead. Talk to us. Because when you take all that

you know and add all that we've learned, together, we can achieve uncommon results.

Wachovia Bank, N.A. Member FDIC. ©2004 Wachovia Corporation 045383
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VIRGINIA

The Virginia, built in 2004, a 122-foot-long, two-
masted schooner, is among the newest and largest ships in
the fleet.

A replica of ships that often sailed the Chesapeake Bay,
the Virginia is owned by the Virginia Maritime Heritage
Foundation. Her design is based on a 1917 schooner of
the same name.

The Virginia is utilized as the official floating ambassa-
dor for the Commonwealth of Virginia and as a tool to
educate young people about Virginia's maritime heritage,
the Chesapeake Bay and its tributaries.

The rig of the Virginia rises 112 feet and carries 6,538
square feet of sail.

Her homeport is Norfolk, Va., where she winters.
From April through November, the Virginia sails through-
out the Chesapeake Bay and to Virginia ports.

WOLF

A 74-foot-long topsail schooner, the Walf was finished in
1983, modeled after blockade-runners of the 19th cen-
tury. Known as the pirate ship of Key West, Fla., the Walf
has been designated the flag ship for Key West.

The steel-hulled, twin-masted ship carries 2,500 square
feet of sail. She was built in Panama City, Fla.

The Woalfhas been used many times to deliver disaster
relief in the Caribbean, including the delivery of supplies
to Port Antonio, Jamaica, after Hurricane Gilbert;
Guanaja, Honduras, after Hurricane Mitch; Hope Town,
Abacos, Bahamas, after Hurricane Floyd; and to West
End, Grand Bahama, after Hurricanes Jeanne and Ivan.

Her homeport is Key West, Fla. &
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Blackbeard’s Bequest

hile Beaufort residents admire
their own Horatio Sinbad, a self-
proclaimed modern-day pirate,

there was a time in North Carolinas history
when pirates were a persistent and unwel-
come presence along the coastal waterways.

What made the North Carolina coast a
good target for pirates> While no one
knows for sure, pirate historians suggest
that North Carolina was viewed as a back-
water area, with no large cities like Charles-
ton or Boston, which made it easier for out-
laws to hide. The Outer Banks, in particu-
lar, with lots of shallow water and shifting
shoals and inlets, made it difficult to track
and chase down the pirates who became
intimately familiar with every nook and
cranny of the coastline.

Perhaps the most infamous pirate
around the world is also the one that hits
closest to home for North Carolinians—
Edward Teach (or Thatch), a.k.a. Black-
beard.

“If he had come down through the an-
nals of history being called Captain Edward
Thatch, I don’t think hed have near the
notoriety he has,” said David Moore,
Curator of Nautical Archaeology, North
Carolina Maritime Museum. “The name
Blackbeard conjures up very specific images
in the imaginations of a lot of people.
Blackbeard is the quintessential pirate, a
piratical icon.”

Blackbeard was named for his long,
raven-black hair and beard that he wore
long and in braids—an anomaly for the
time and just one of his strategies for
intimidation. He wore three sets of pistols
and was alleged to place a lighted rope
under his hat to create a circle of flames
around his face.

Captain Thatch began as a privateer
during Queen Anne’s War (1701-1714),
but by 1717 he had joined with two pirate
captains, Benjamin Hornigold and Stede
Bonnet, to plunder their way through the
Caribbean. It was there, as Blackbeard, that
he captured the French slave ship, Lz Con-
corde, which he renamed Queen Annes
Revenge (QAR). At his most brazen, Black-
beard blockaded the port of Charleston for

nearly a week until his demands were met.

At his most scheming, the pirate intention-
ally ran aground the QAR at Beaufort Inlet
to double-cross his crew and steal their
spoils. Six months later he was killed off
Ocracoke Island when his ship was attacked
by Royal Navy Lieutenant Robert Maynard
on the orders of Virginia Governor Alex-
ander Spotswood. Maynard returned to
Virginia with Blackbeard’s severed head
hanging from his sloop’s bowsprit.

Divers and treasure hunters have long

searched for the remains of Queen Annes
Revenge, in hopes of profiting from the ex-
cess of booty that surely went down along
with the 100-foot ship and its 40 cannons
(although Blackbeard was more interested
in tobacco and sugar he could use for trad-
ing than with treasure). But it wasn't until
1996 when the research company Intersal
came across the ship just off Beaufort, NC,
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Revenge lies just off of our coast.”

Pirates were not known for their record-
keeping and journalizing due to possible
legal ramifications, so the treasure trove of
information that lies underwater could
boost the legend with the facts. “If we can
uncover and excavate an actual pirate ship,
who knows what we might learn about
how pirate ships operated, what types of
weapons they utilized, what kinds of dloth-
ing they wore. To touch and feel and hold
tangible evidence of how this sub-society
lived is quite exciting,” said Moore, “to me
and to the general public.”

The artifacts uncovered so far include
ship parts and equipment; weaponry; scien-
tific, navigational and medical instruments;
personal effects; and food preparation and
storage items. By studying their findings,
the archaeologists can gain insight into the
period’s naval technology, colonial provi-
sioning, shipboard life, slave trading and
the culture of piracy.

Moore, who has conducted field re-
search on over 130 shipwrecks, has been
fascinated by Blackbeard since he read
about the pirate while he was an under-
graduate at the University of North Carol-
ina at Wilmington. Coupled with his long-
standing interest in shipwrecks and his
scuba diving certification, he was prompted
to earn his degree in environmental marine
science, which eventually led to his involve-
ment in archaeological excavations of ship-

“If we can uncover and excavate an actual pirate ship,
who knows what we might learn about how pirate ships
operated, what types of weapons they utilized, what kinds

of clothing they wore.”

David Moore, Curator of Nautical Archaeology, NC Maritime Museum

that many now believe is the pirate’s re-
maining legacy. Now the project involves a
number of individuals, organizations and
institutions under the overall management
of the North Carolina Department of Cul-
tural Resources’ Division of Archives and
History.

Just what is Blackbeard’s relevance to the
North Carolina Coast? “Well, we're happy
to have him,” said Moore. “It’s certainly a
draw to claim his flagship Queen Annes

wrecks. During his graduate studies, he
wrote what was supposed to be a hypothet-
ical proposal for an underwater excavation.
His subject? Blackbeard’s Queen Annes
Revenge.

“Everyone has their own particular fasci-
nation with pirates,” said Moore. “Black-
beard has the added advantage that his
story is true, if we can show that story as
true with the archaeological documentation
that we're doing.”
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With so many people coming to town
for Pepsi Americas’ Sail 2006, Moore antic-
ipates an increased interest in the project
resulting in a high volume of traffic through
the North Carolina Maritime Museum’s
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Artifacts recovered from the QAR excava-
tion include: [clockwise) 8 ft. long cast-iron
cannon, cast bronze ship’s bell, one of four
pewter chargers

QAR exhibit.

Moore himself is looking forward to
viewing the Class B race, which will be
reminiscent of the pirate ships that stalked
North Carolina’s coasts in times past. “I
cant think of a better way to celebrate what
Blackbeard was all about—the freedom of
the seas—than with the tall ships event,” he
said.

Since the start of the Queen Annes Re-

110 Glenburnie Road, New Bern, NC 28560
www.HatterasYachts.com - 252.634.4895

@

venge project in 1996, more than 2,000
artifacts have been recovered and conserved.
Several thousand more may still lie in the
depths below. Key findings to this point
include the ship’s bell, which was the
groups first confirmation that their theories
on the ship’s history were correct—it was
dated 1709, in line with the time period of
the the QAR; sinking (1718).

The timeframe for the project’s comple-
tion is dependent on funding and the
weather. Hurricanes and other storms not
only erode the site, but also can cause dam-
age that diverts state funds from the project
to other necessary repairs. In 1996, Moore
estimated the excavation would take four to
six years, but the group is now going into
its 10th year of work, and they've only exca-
vated a tenth of the site.

“The exciting thing about the tall ships
event is that everyone envisions these grand
tall ships with huge masts and billowing
sails, but probably the most famous of the
tall ships that will be in North Carolina
during this event is actually sitting out there
on the bottom of the sea,” chuckled Moore.
“She’s not so tall anymore, of course.” &
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Metro Golf Section

Old Chatham:
A WALK IN THE PARK

t Old Chatham Golf Club, Rees Jones
delivers a classic salute to the Golden

Age of Golf Design
The mystique of Old Chatham
Golf Club begins at the stone and iron gates
set back off a lightly traveled secondary road
in northeastern Chatham County. There is
no identifying sign on the gates or the road.

For all you know, they could be guarding the
country estate of a reclusive millionaire or the
off-campus sanctuary of a super-secret frater-
nity from nearby Chapel Hill. The truth is
much less mysterious. Behind these gates lies
the golf course Golf Digest calls the best in
the Metro area.

Old Chatham is intended for golfers who
prefer the game in its purest form. The fea-
tured attraction is a classic Rees Jones creation
that seems to have sprung full-grown from the
golden age of golf design. Its 18 holes are

Old Chatham Golf Club Hole #13

METROMAGAZINE JUNE 2006

by Jim Hughes

spread over 400 acres of rolling woodlands and
bordered on three sides by federally owned
watershed. Framed by mature stands of oak
and pine and maple and sweet gum, it’s the
one course in the Triangle where golf is truly
like a walk in the park.

Old Chatham is also distinguished by what
it doesn't have. It is the antithesis of the typi-
cal real estate course that dominates contem-
porary golf design. There are no houses, no
tennis courts, no swimming pool and no dis-
tractions of any kind—and there never will
be. The clubhouse—now in the planning
phase—will be an unpretentious Tudor of
about 7500 square feet, with a small kitchen
and dining area. It is not intended to host large
events or formal dances. If you're looking for
any of that, they'll tell you politely this is not
the right club for you.

“It’s a completely different mindset,” said

Jim Hyler, executive officer of Raleigh-based
First Citizens Bank and current president of
Old Chatham Golf Club. “Old Chatham was
conceived by people who love golf for those
with a similar passion and modeled after the
charm and character of the elite old-line clubs
in other parts of the country.”

He added: “Ten years ago, when the idea
for a traditional golf club first surfaced, we felt
the Triangle was ready for a private golf club
exclusively dedicated to the game of golf, with
the ultimate in privacy and seclusion. It turns
out there are a lot of people who want that in
the Triangle.”

VINTAGE JONES

Old Chatham is vintage Rees Jones. Its a
big broad-shouldered course with wide corri-
dors and generous landing areas. It’s long
(7250 yards from the tips) but fair and emi-
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nently playable. The challenge comes from
the gnarly Bermuda rough, the subtleties of
the bent-grass greens—and the 65 bunkers
that pocket the fairways and guard the greens,
deep and foreboding and classically styled.
Jones’ strength as a designer has always
been an ability to shape his courses to the nat-
ural terrain, rather than the other way around.

Old Chatham Golf Club Hole #1
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Old Chatham shows off these talents to full
advantage. It flows in an order that seems nat-
ural, and inevitable. It sits so gently on the
land that you're surprised to learn it’s only
been open since September 2001. You really
do get the feeling that it’s been there for quite
a bit longer.

Old Chatham also reflects another of
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Jones’ design tenets. Tricks and gimmicks are
just not in his bag. With Jones, what you see
is what you get. Take the 11¢h hole, for exam-
ple. It’s a brute from the back tees, stretching
630 yards to a well-bunkered green. Bur, like
Bob Dylan said, it has no secrets to conceal.
The hole is all right there in front of you,
revealing the route best taken and the obsta-
cles to avoid. You may get beat, but you won't

be fooled.

THE CATALYST

The idea behind Old Chatham originated
independently among two groups in Raleigh
and Chapel Hill in the mid-1990s. The
Raleigh group was led by Cliff Benson, Frank
Daniels Jr., Smedes York, Greg Poole, A.
Hobgood and James Maynard; the Chapel
Hill group by Paul Rizzo, Bob Eubanks,
Tommy Hudson and Rex Teaney, among
others. With his ties to both the Raleigh and
Chapel Hill business communities, and his
record of building successful golf courses in
North Carolina and Virginia, Stuart Frantz
was the catalyst in bringing the two groups
together. In mid-1998, they joined forces and
were actively looking for sites.

About this time Frantz hooked up with
Kirk Bradley, who with his uncle, Truby
Proctor, developed the acclaimed Governors
Club outside Chapel Hill. Bradley showed
the group a 200-acre site that Proctor had
assembled in the early 1990s with plans to
establish a hunting preserve. The tract had
been sitting idle since Proctor’s death in
1997, and the group decided it suited their
plans perfectly. They assembled another 200
acres of surrounding property and, after
interviews with the country’s best designers,
decided that Rees Jones was the right choice
to build the course.

From the beginning, Old Chatham has
been recognized as a modern classic. It ranks
among the top 10 courses in the state by Golf
Digest and was voted among the nation’s top
new private courses in 2001 by Golf maga-
zine. It played host to a US Amateur Sec-
tional Qualifier last year and earned virtually
unanimous praise from the 132 competitors
as a fair, demanding and superbly condi-
tioned golf course.

With Hyler now serving on the USGA
Executive Committee, Old Chatham could
soon be in line for other big USGA events—
the ultimate confirmation of the concept on

which the club was built. EEI
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NC CROQUET CHAMPIONSHIP IN WESTERN NC MOUNTAINS

North Carolina to compete in the 11th annual North Carolina
Club Teams Championship, July 27 through July 30, hosted
by Linville Ridge Country Club. Play will be doubles only in five flights
with entry limited to 48 doubles pairs. The competition will be held

C roquet aficionados will gather in the mountains of Western

at three areas: Linville Ridge Country Club, Grandfather Mountain
Golf & Country Club, and Eseeola Croquet Club. The three-day event
is free and open to the public. Play starts at 8.30 a.m. every day and
matches last 80 minutes. Participants could possibly play two or three
matches per day.

“North Carolina is at the top of the croquet scene in the United
States, even ahead of Florida, which has more croquet courts and play-
ers,” said Danny Huneycurt, president of the United States Croquet
Association, North Carolina District. “Five of the top 10 and 25 of
the top 100 players in the US are from North Carolina. Last year and
this year, four of the six members of the US national team have come
from North Carolina.”

Each entry will represent their club in the Penwell Trophy compe-
tition. “The Penwell Trophy, on display at the Pinehurst Members
Club, is a sculpture of a father and son playing croquet,” said
Huneycutt. “Maggie Moody, a member at Linville Ridge Country
Club, created the trophy. Penwell founded the North Carolina tour-
nament and got it started. It’s a great honor to have your club listed
on the front of that trophy.”

For more information about the 11th annual North Carolina Club
Teams Croquet Championship and for directions to the tournament
sites, contact Danny Huneycutt, president of the USCA—NC District
via e-mail at huney1322@triad.rr.com or call 336-470-4864. To learn
more about croquet in North Carolina, visit www.croquetnc.org. Bl

USTOM BRICK COMPANY, INC.

Since 1961

Showroom/Brick Studio at 1613 Old Louisburg Road
just off Capital Boulevard at Atlantic Avenue
Raleigh, NC

919.832.2804

www.custombrick.com

Commercial and Residential

Widest selection of brick

in eastern North Carolina. ..
plus limestone keys,
moortar, block, and more!
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Word from the Wise

A word from the Wise can help you
become a better golfer. Joe Wise, that is, the
Raleigh entrepreneur who's opened two
GolfTEC stores in the Triangle area, the first
at The Arboretum in Cary, the second on
Atlantic Avenue in Raleigh next to Briggs
Hardware.

Lessons

GolfTEC is a fast-growing national chain
offering a teaching method combining tech-
nology with personalized one-on-one instruc-
tion from PGA Teaching Professionals. Since
its founding in 1997, GolfTEC has given over
600,000 lessons and claims to have improved
the scores of over 90 percent of its students.

“I've played golf all my life and I've taken
| don’t know how many lessons,” said Wise,
who carries a 6-handicap at North Ridge
Country Club in Raleigh. "l was so impressed
with the GolfTEC system that | decided to
become part of the company.”

Wise plans to expand with two stores in
Charlotte this year and one in Richmond. To
find out more about GolfTEC, visit the web-
site—www.golftec.com—or call 919-677-8385
in Cary, 919-277-0163 in Raleigh.

NC Open Coming to Raleigh

Raleigh Country Club will host the 42nd
annual North Carolina Open June 5-8, with a
field of the top golf professionals in North and
South Carolina, RCC head pro Brian Kittler
announced.

The 140 competitors will face a demand-
ing challenge at the RCC course, the last
course designed by the legendary Donald
Ross (Metro, October 2005). The course has
been toughened for the tournament, with
lethal 3-inch rough, narrowed fairways and
the firmest and slickest greens this side of
Augusta.

It's the second major tournament this year
at RCC. In May, the club held the inaugural
McConnell Challenge, featuring many of the
best amateurs in the Triangle. The tourney is
named for businessman John McConnell,
who acquired the club in 2003.

Davidson teaching pro Tim Straub is
scheduled to be on hand to defend the NC
Open title he won last year at River Landing
in Wallace, NC. The field consists of Carolinas
PGA professionals from North Carolina and

South Carolina, along with low-handicap
amateurs with a 5.5 index or less from both
states.

The winner earns an exemption to the
Club Professional Championship, which
sends about two dozen players to the PGA
Championship.

New Garb for Golf Lad

Looking for a Father’s Day gift? How about
a shirt or golf balls with the new Pinehurst
No. 2 logo?

The famed resort unveiled the first-ever
logo for the Donald Ross course in late
March, offering a different version of the Golf
Lad that served as the logo for the 1999 and
2005 US Opens. The launching of the new
logo comes as No. 2 prepares to celebrate its
100th anniversary next year.

The No. 2 logo features the Golf Lad walk-
ing in khaki pants, a
maroon shirt and a
white hat with a bag
over his shoulder, with
the 1907 date in banner
form below his feet.

“We really wanted to
make sure the new logo
has the same classic feel and style of
Pinehurst No. 2,” said Stephen Cryan, direc-
tor of retail at Pinehurst. “We didn’t want it to
look too modern because the golf course isn't
modern. No. 2 represents tradition, classic
styling and classic feel. Our goal is to cement
the Golf Lad in the history of Pinehurst.”

The new No. 2 logo will appear on men’s
and ladies-apparel, headwear, golf balls and
key golf accessories.

The Art of Golf

Raleigh artist David Tucker has completed
a painting of the proposed $10 million club-
house at River Landing, the private golf com-
munity near Wilmington.

The clubhouse is slated to be completed
in 2007. This June, the community celebrates
the opening of the final nine holes of its 36-
hole collection by architect Clyde Johnson.

Tucker has been a sought-after architec-
tural artist since the 1970s, but lately he's
turned his talents to golf artwork. Among his

projects is a painting of the clubhouse and
18th hole at TPC at Wakefield.

The Atlantic Coast Conference also com-
missioned him to paint an aerial view of the
2005 inaugural ACC Football Championship
Game, requiring 200 hours to execute the
exact details of the stadium, field and crowd.
He’s also painted aerial views of Kenan
Stadium and Carter-Finley Stadium.

Pine Needles Earns Praise

The golf media is taking notice of the
restoration project completed at Pine
Needles. Golf Digest recently included the
facility as a select member of only 10 golf
clubs to earn the prestigious “Best New
Remodeled Courses” category for 2005. The
announcement was made by Jerry Tarde,
Chairman, and Ron Whitten, Architecture
Editor, of the Golf Digest Companies. This is
a new category for the publication, which has
ranked the best golf courses in America since
1982.

Pinehurst Resort Excluded From
Possible Sale of Clubcorp

Pinehurst Resort announced today that its
parent company, Dallas-based ClubCorp, has
engaged Goldman Sachs as its exclusive
financial advisor to explore strategic options,
including the possible sale of the company.

If the decision is made to sell ClubCorp,
the Dedman family will acquire Pinehurst,
and the balance of ClubCorp’s assets will go
to another buyer. The Dedman family, which
already owns 70 percent of Pinehurst would
effectively increase its ownership and control
of Pinehurst to 100 percent, according to its
agreement with ClubCorp.

“We believe it is important to preserve and
enhance Robert Dedman Sr.’s legacy of stew-
ardship at Pinehurst,” said Bob Dedman Jr,,
ClubCorp’s chairman. “We look forward to
further improving the quality of the Pinehurst
experience for both our club members and
resort guests.”

After acquiring the resort in 1984, the
Dedman family and ClubCorp oversaw the
efforts to infuse new life into the aged resort,
restoring its golf courses and hotels to their
original glory.

Don Padgett Il will continue to lead the
Pinehurst management team that will oper-
ate the resort. Pinehurst and ClubCorp have
also established a multi-year strategic agree-
ment that provides continued benefits for
ClubCorp members.

“We are excited about the future and the
opportunity that ownership by the Dedman
family presents,” said Padgett, president of
Pinehurst. “By partnering with ClubCorp,
their members who frequent the resort will
continue to enjoy its privileges for many years
to come.” EX
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by Jim Leutze

COASTAL COOPERATION A PRIORITY

March to determine the applicability to the southeast coast

of the United States the findings of several recent national
studies. The Pew Oceans Commission and the US Commission on
Ocean Policy reached similar conclusions: that our coastal areas are
in crisis and require immediate and forceful measures to ensure their
viability. The National Oceanographic and Atmospheric Admin-
istration (NOAA), the most immediately involved federal agency,
has seized upon these studies and their endorsement of a wide-rang-
ing “ecosystem” approach to solutions, a holistic way of addressing
environmental problems. Instead of studying only one aspect of a
problem, or studying a problem in one area, this approach studies
a problem from the point of potential origin and includes all the
complex pieces. On coastal matters, it means studying the water-
sheds that feed into the coastal regions rather than just the coastal
waters themselves. This just makes sense, since many pollutants start
far upstream from their ultimate destination.

Once this approach is applied to coastal issues, it equally makes
sense to begin thinking regionally. Water, air and pollution know
no state boundaries, which may be true for solutions, as well. So
what is the applicability of studies of the oceans to the southeast
coast of the US, and might a regional approach offer some solutions?
NOAA defines the Southeast Shelf Regional Ecosystem as stretch-
ing from the Outer Banks of North Carolina to the southern tip of
Florida, with an inland boundary including the coastal watershed—
plus the inland extent of fish that live in both fresh and salt water.
It seemed only logical to include the states of North Carolina, South
Carolina, Georgia and Florida in the discussions. The idea was to
have experts discuss a series of issues in search of common problems,
best practices, potential joint research projects and the benefits to
be derived from a cooperative, collaborative approach. The issues
chosen for exploration were Fish, Fisheries and Protected Species;
Coastal and Offshore Habitat; Pollution and Connections to
Ecosystem and Human Health; Socioeconomic Impacts of Coastal
Development; and Water Supply and Water Flow.

The conference was two years in planning and involved sub-
stantial assistance from NOAA, the North Carolina Department of
Environmental and Natural Resources, the North Carolina Clean
Water Management Trust Fund, Sea Grant, The Nature C<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>